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ABSTRAK 

Penelitian ini dilatarbelakangi oleh viral nya situs youtube di kalangan remaja saat ini 

yang memunculkan artis-artis youtube yang disebut dengan youtuber. Masalah dalam 

penelitian ini adalah ”bagaimana pengaruh attractiveness & credibility seorang 

youtuber Indonesia (Reza Oktovian-arap) terhadap keputusan pembelian konsumen 

laptop Asus ROG Gaming dimana minat beli sebagai variabel mediasi”. Tujuan dari 

penelitian ini yaitu menganalisis variabel attractiveness & credibility pada Reza 

Oktovian (arap) serta minat beli terhadap keputusann pembelian konsumen pada 

produk laptop Asus ROG Gaming. Penelitian ini menggunakkan sampel sebanyak 131 

responden mahasiswa Fakultas Ekonomi Universitas Kristen Maranatha. Teknik 

pengambilan sampel menggunakkan purposive sampling dengan kriteria pernah 

melihat iklan Asus ROG Gaming yang berada pada channel Youtube nya Reza 

Oktovian (arap). Pengujian hipotesis parsial dalam penelitian ini menggunakkan one 

sample t-test dan uji F atau uji ANOVA untuk pengujian hipotesis simultan. Hasil 

analisis data menunjukkan bahwa variabel attractiveness berpengaruh negatif dan tidak 

signifikan, sedangkan variabel Credibility dan minat beli berpengaruh positif dan 

signifikan pada tingkat signifikan 5%. Adjusted R2 sebesar 0.041, yang berarti 4.1% 

variasi pada keputusan pembelian konsumen dapat dijelaskan oleh variasi dari variabel 

attractiveness, credibility dan minat beli. Sedangkan sisanya 95.9% dijelaskan oleh 

faktor-faktor lain diluar model. 

Kata kunci : attractiveness, credibility, minat beli dan keputusan pembelian konsumen. 
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ABSTRACT 

This research is motivated by be viral youtube site among teenagers today that bring 

youtube artists called youtuber. The problem in this research is "how does the 

attractiveness & credibility of an Indonesian youtuber (Reza Oktovian-arap) affect 

consumer purchasing decision of Asus ROG Gaming laptop where the buying interest 

is as a mediating variable". The purpose of this research is to analyze the 

attractiveness & credibility variable in Reza Oktovian (arap) as well as buying 

interest towards consumer purchase decision on Asus ROG Gaming laptop product. 

This research uses 131 respondents of Faculty of Economics students of Maranatha 

Christian University. The sampling technique uses purposive sampling with the 

criteria of ever seeing Asus ROG Gaming advertisement residing on its Youtube 

channel Reza Oktovian (arap). Testing of partial hypothesis in this research using one 

sample t-test and F test or ANOVA test for simultaneous hypothesis testing. The result 

of data analysis shows that attractiveness variable has negative and insignificant 

effect, while Credibility variable and buying interest have positive and significant 

influence at 5% significant level. Adjusted R2 of 0.041, which means 4.1% of 

variation in consumer purchasing decisions can be explained by variations of 

attractiveness, credibility and buying interest. While the remaining 95.9% is 

explained by other factors outside the model. 

Keywords: attractiveness, credibility, buying interest and consumer purchase 

decisions. 
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