ABSTRAK

Tujuan dari penelitian ini adalah ntuk mengetahui dan menganalisis adanya
pengaruh brand image terhadap loyalitas pelanggan Starbucks Cofffee di Mall
Paris Van Java Bandung.

Berdasarkan tujuan penelitian maka jenis penelitian ini adalah  Causal
Explanatory. Populasi dalam penelitian ini adalah para pelanggan Starbucks
coffee di kota Bandung. Sampel penelitian ini yaitu para pelanggan Starbucks di
kota Bandung yang pernah mengunjungi Starbucks Coffee di Mall Paris Van Java
Bandung. Penelitian ini mengambil 105 responden. Metode pengambilan sampel
yang digunakan adalah non probability sampling.

Pengujian secara simultan membuktikan terdapat pengaruh Brand Image terhadap
loyalitas pelanggan Starbucks Coffee di Mall Paris Van Java Bandung. Brand
image yang meliputi Functional Benefit, Symbolic Benefit, Social Benefit,
Experiental Benefit, dan Appearance Enhances mampu menjelaskan loyalitas
pelanggan Starbucks Coffee di Mall Paris Van Java Bandung sebesar 74,8%
sedangkan sisanya sebesar 25,2% dijelaskan oleh variabel lain yang tidak diteliti
dalam penelitian ini.

Kata-kata kunci: brand image, loyalitas pelanggan
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ABSTRACT

The purpose of this study is to know and analyze the influence of brand image on
customer loyalty Starbucks Cofffee at Bandung Paris Van Java Mall.

Based on the research objectives then this type of research is Causal Explanatory.
The population in this study are Starbucks coffee customers in Bandung. The
sample of this research is Starbucks customers in Bandung who have visited
Starbucks Coffee at Paris Van Java Mall. This study took 105 respondents.
Sampling method used is non probability sampling.

Testing simultaneously proves that there is influence of Brand Image on customer
loyalty Starbucks Coffee at Bandung Paris Van Java Mall. Brand image which
includes Functional Benefit, Symbolic Benefit, Social Benefit, Experiental Benefit,
and Appearance Enhances able to explain Starbucks Coffee customer loyalty at
Bandung Paris Van Java Mall equal to 74,8% while the rest equal to 25,2%
explained by other variable not examined in this research.

Keywords: brand image, customer loyalty
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