ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh dari
manajemen bauran pemasaran dengan Store atmosphere terhadap keputusan
pembelian konsumen Lottemart Festival Citylink di kota Bandung dengan
menggunakan Store atmosphere yang yang cukup efektif. Didalamnya terdapat
beberapa indikator-indikator yang merupakan bagian dari Store Atmosphere itu
sendiri yaitu General exterior,General Interior,Interior display,dan Store Layout.
Data penelitian yang digunakan berupa data primer. Teknik pengumpulan data
primer dilakukan melalui kuisioner. Metode penelitian menggunakan analisis
causal explanatory. Sampel penelitian berjumlah 150 responden. Metode
pengambilan sampel Non-probability sampling, dengan teknik Purposive sampling.
Variabel penelitian terdiri dari satu variabel dependen (Y), yaitu Keputusan
Pembelian dan satu variabel independen (X), yaitu Store Atmosphere. Alat analisis
menggunakan analisis regresi berganda. Hasil penelitian menunjukkan bahwa
adanya pengaruh Store atmosphere berdasarkan indikator-indikator General
Exterior 27.8 %,General Interior 44.3 %,Store Layout 35.6 % ,dan Interior Display
sebesar 43,7% terhadap Keputusan Pembelian. Ini berarti terdapat pengaruh Store
Atmosphere terhadap Keputusan Pembelian

Kata kunci: Store Atmosphere, Keputusan Pembelian, Bauran Pemasaran
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ABSTRACT

This study aims to analyze and test the influence of the management of the
marketing mix with Store atmosphere against the purchasing decisions of
consumers Lottemart Festival Citylink in Bandung with the use of the atmosphere
which Store is quite effective. Inside there are some indicators that are part of Store
Atmosphere itself, namely the General exterior, General Interior, Interior display,
and Store Layout. Research data that is used in the form of primary data. Primary
data collection techniques are done through a detailed questionnaire. Research
methods using causal explanatory analysis. Sampel research totalling 150
respondents. Method of sampling Non-probability sampling, Purposive sampling
technique. The research consists of a single variable variables the dependent (Y),
I.e. purchasing decisions and one independent variable (X), that Store Atmosphere.
Analysis tool using multiple regression analysis. The results showed that the
presence of the influence of Store atmosphere based on General indicators Exterior
27.8%, General Interior 44.3%, Store Layout 35.6%, and Interior Display of 43.7%
of purchases. This means there is the influence of Store Atmosphere against the
decision of the purchase.
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