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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh dari 

komunikasi pemasaran ( Marketing Communication ) dengan promosi dari mulut 

ke mulut (word of mouth) terhadap keputusan pembelian Mahasiswa Maranatha di 

Warunk Upnormal Bandung dengan menggunakan Promosi Mulut ke mulut 

(Word Of Mouth) yang yang cukup efektif. Didalamnya terdapat beberapa 

indikator-indikator yang menyatakan bahwa Word Of Mouth merupakan proses 

komunikasi yang terbentuk akibat adanya Kepuasan Konsumen. Data penelitian 

berupa data primer dan data sekunder. Teknik pengumpulan data primer melalui 

kuisioner, untuk data sekunder melalui studi pustaka dan studi dokumentasi. 

Metode penelitian menggunakan analisis causal explanatory. Sampel penelitian 

berjumlah 101 responden. Metode pengambilan sampel Non-probability 

sampling, dengan teknik Random sampling. Variabel penelitian terdiri dari satu 

variabel dependen (Y), yaitu Keputusan Pembelian dan satu variabel independen 

(X), yaitu Word of Mouth. Alat analisis menggunakan analisis regresi sederhna. 

Hasil penelitian menunjukkan bahwa kurang adany pengaruh positif Word of 

Mouth sebesar 36,8% terhadap Keputusan Pembelian dan sisanya 63,2% 

dipengaruhi oleh faktor diluar penelitian. Ini berarti konsumen yang membeli 

produk Warunk Upnormal dipengaruhi 36,8% oleh komunikasi word of mouth. 

Kata kunci: Word of Mouth, Keputusan Pembelian, Komunikasi Pemasaran 
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ABSTRACT 

 

This study aims to analyze and test the influence of marketing 

communications (marketing communication) with word of mouth promotion (word 

of mouth) of purchasing decisions Maranatha Students in Warunk Upnormal 

Bandung by using the Promotion of Mouth to mouth (word of mouth) which is 

quite effective . Inside there are several indicators that states that Word Of Mouth 

is the comunication process formed by the Consumer Satisfaction. The research 

data are primary data and secondary data. The technique of collecting primary 

data through questionnaires, for secondary data through literature study and 

documentation study. The research method using causal explanatory analysis. 

The sample of this research is 101 respondents. Sampling method Non-probability 

sampling, with Random sampling technique. The research variable consists of one 

dependent variable (Y), namely Purchase Decision and one independent variable 

(X), ie Word of Mouth. The analysis tool uses a simple regression analysis. The 

result of the research shows that there is less positive influence of Word of Mouth 

36,8% towards Purchasing Decision and the rest 63,2% influenced by outside 

research factor. Its means that all consumers who buy Warunk Upnormal 

products affected 36.8% by word of mouth communication. 

Keywords: Word of Mouth, Purchase Decision, Marketing Communications 
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