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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh pengaruh citra merek dan cit-

ra toko online terhadap minat beli dengan mediasi risiko keuangan, risiko produk, 

dan risiko waktu. Responden pada penelitian ini adalah pengunjung toko online 

yang telah melakukan pembelian satu kali atau lebih. Sebanyak seratus sepuluh 

kuesioner disebarkan, dengan tingkat pengembalian 100 persen. Uji outliers, va-

liditas, reliabilitas, deskriptif dan korelasi, dan “fit” sebelum melakukan pen-

gujian hipotesis. Hasil dari penelitian ini menunjukan tiga hipotesis tidak 

didukung secara statistik. Keterbatasan dan saran untuk penelitian ini dibahas 

secara baik. 

 

 

Kata kunci: citra merek, citra toko online, minat beli, risiko keuangan, risiko 

produk, risiko waktu. 
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ABSTRACT 

 

 

The purpose of this study is to examine the impact of brand image and online 

store image toward purchase intention with mediation financial risk, product risk, 

and time risk. Respondents on this study are the online store visitors who have 

made employees of Tokopedia. Three hundred and one or more purchases. One 

hundred and ten questionnaires were distributed, with a return of 100 percent. 

The outliers, validity, reliability, descriptive and correlate, goodness of fit 

measures were conducted before hypotheses testing. The result on this study show 

that three of the hypotheses were not supported statistically. The implications of 

these findings were discussed for the future research were advanced. 

 

Keywords: brand image, online store image, purchase intention, financial risk, 

product risk, time risk 
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