ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh store
atmosphere terhadap minat beli konsumen di Carrefour Paris Van Java Mall. Jenis
data pada penelitian ini adalah data primer yang dikumpulkan secara langsung
dengan cara penyebaran kuesioner kepada 340 responden yang merupakan
pengunjung Carrefour Paris Van Java Mall. Teknik pengambilan sampel yang
digunakan adalah purposive sampling. Adapun teknik analisis data menggunakan
analisis regresi sederhana dengan program SPSS. Proses analisis data telah
melalui tahap uji validitas, uji reliabilitas, uji normalitas, uji heteroskedastisitas,
koefisien determinasi dan uji hipotesis. Hasil penelitian menunjukkan bahwa
hipotesis penelitian terbukti, artinya terdapat pengaruh store atmosphere terhadap
minat beli konsumen di Carrefour Paris Van Java Mall. Variabel store atmosphere
mampu menjelaskan perubahan minat beli konsumen di Carrefour PVJ sebesar
20,3%, sedangkan sisanya 79,7% dipengaruhi oleh faktor-faktor lain yang tidak
diteliti.

Kata kunci : store atmosphere, minat beli konsumen.
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ABSTRACT

This study aims to examine and analyze the influence of store atmosphere on
consumer purchase intention in Carrefour Paris Van Java Mall. The type of data
in this study is primary data which collected directly by distributing
questionnaires to 340 respondents who are visits Carrefour Paris Van Java Mall.
The sampling technique used is purposive sampling. The data analysis technique
on this research using simple regression analysis with SPSS program. The data
analysis process has been through the test of validity, reliability, normality,
heteroscedasticity test, coefficient of determination and hypothesis testing. The
results showed that hypothesis on this research has proved, so there is influence
of store atmosphere on consumer purchase intention in Carrefour Paris Van Java
Mall. Store atmosphere variable is able to explain the changes of consumer
purchase intention in Carrefour Paris Van Java Mall by 20.3%, while the
remaining 79.7% is influenced by other factors not examined.

Keywords: store atmosphere, consumer purchase intention
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