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ABSTRAK 

 

 

Penelitian ini bertujuan untuk meneliti pengaruh store atmosphere terhadap minat 

beli pada Café YellowTruck Coffee.. Bisnis retail di Indonesia pada saat ini sedang 

populer. Dengan berkembangnya bisnis retail membuat pelaku bisnis di industri 

ini pun menjadi perhatian dengan adanya persaingan antar pesaing lainnya. Oleh 

karena itu situasi pembelian terutama lingkungan fisik seperti warna, suara, 

cahaya, cuaca, dan pengaturan ruang dari orang perlu diperhatikan retailer, karena 

adanya lingkungan fisik yang menarik diharapkan mampu menarik konsumen 

untuk melakukan pembelian. Kota Bandung memiliki daya tarik tersendiri 

dikarenakan banyaknya jenis kuliner dan beragam wisata yang dapat di kunjungi. 

Namun dengan perubahan gaya hidup beberapa pelaku bisnis di bidang kuliner 

harus mengikuti perkembangan zaman agar café tetap menjadi pilihan para 

konsumen. YellowTruck sendiri sangat memahami perilaku masyarakat di 

Indonesia terutama di Bandung yang membutuhkan makanan dan minuman 

berkualitas serta didukung suasana yang nyaman dan mendukung seperti: wifi, 

toilet yang bersih, dan pendingin ruangan yang sejuk. Maka penelitian ini 

mencoba mengidentifikasi pengaruh store atmosphere terhadap minat beli. 

Sampel diambil menggunakan purposive sampling. jumlah sampel yang di ambil 

berjumlah 202 responden . Model regresi linear berganda digunakan dalam 

penelitian ini sebagai model analisis data. Hasil penelitian menunjukan terdapat 

pengaruh positif dari store atmosphere( Cleanliness, Music, Scent, 

Temperature,Color,Lighting, Layout) terhadap minat beli pada Café YellowTruck 

Coffee. 
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ABSTRACT 

 

 

This study aims to examine the influence of store atmosphere on buying interest 

in Café Yellow Truck Coffee. Retail business in Indonesia is currently popular. 

With the development of retail business to make business in the industry is also a 

concern with the competition among other competitors. Therefore, the purchase 

situation, especially the physical environment such as color, sound, light, weather, 

and space settings of people need to be considered retailers, because of the 

interesting physical environment is expected to attract consumers to make 

purchases. Bandung city has its own charm due to the many types of culinary and 

various tours that can be visited. But with the lifestyle changes some businessmen 

in the field of culinary must keep up with the times to keep the café remains the 

choice of consumers. Yellow Truck itself is very understanding of the behavior of 

people in Indonesia, especially in Bandung who need food and drink quality and 

supported a comfortable and supportive atmosphere such as: wifi, clean toilets, 

and cool air conditioning. So this study tried to identify the influence of store 

atmosphere on buying interest. Samples were taken using purposive sampling. 

The number of samples taken was 202 respondents. Multiple linear regression 

model is used in this research as data analysis model. The results showed there 

was a positive influence of store atmosphere ( Cleanliness, Music, Scent, 

Temperature,Color,Lighting, Layout)  on buying interest in Café Yellow Truck 

Coffee. 
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