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Abstrak 

 

Penelitian ini berdasarkan pada teori planned behavior dari Icek 

Ajzen (2005). Tujuan penelitian ini adalah untuk mengetahui kekuatan 

kontribusi determinan- determinan intention untuk membeli produk melalui 

onlinshop dan kekuatan hubungan antar determinan-determinan intention 

pada Mahasiswa Universitas X Bandung. Pemilihan sampel menggunakan 

metode accidental sampling. Sampel penelitian yang berukuran 300 ini 

merupakan mahasiswa Universitas X Bandung yang melakukan pembelian 

minimal 3 kali dalam sebulan melalui onlineshop. 

 
Alat ukur yang digunakan adalah kuesioner Planned Behavior yang 

disusun oleh Icek Ajzen (2005), dan dimodifikasi oleh peneliti. Berdasarkan uji 

validitas menggunakan construct validity dan uji reliabilitas menggunakan 

Alpha Cronbach diperoleh 33 item valid dan hasil reliabilitas sebesar 0.78. 

Data hasil penelitian ini diolah menggunakan analisis regresi dan teknik regresi 

berganda. Determinan yang berkontribusi secara signifikan adalah perceived 

behavioral control yaitu sebesar 0.374, attitude toward the behavior yaitu 

sebesar 0.245 dan subjective norms yaitu sebesar 0.127.  

 

Berdasarkan hasil penelitian, peneliti mengajukan saran pada peneliti 

selanjutnya untuk meneliti sampai perilaku konsumen untuk membeli secara 

online. Bagi mahasiswa menyeleksi kembali produk-produk yang akan dibeli 

berdasarkan manfaat dan kepentingan barang tersebut. 

 

Kata kunci : kontribusi, intention, determinan-determinan intention, pembelian 

produk, onlineshop 
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Abstract 

This research was based on the theory of planned behavior by Icek 

Ajzen (2005). The purpose of this study was to discover the contribution of 

intention’s determinants to intention to buy products through onlineshop on 

students of University "X" Bandung. The sample selection was done by 

using accidental sampling technique. The participants were 300 peoples 

was a student of Universitas X Bandung who made a purchase through 

onlineshop. 

 

 The measuring instrument of this research was planned behavior 

questionaire which was arranged by Icek Ajzen (2005) and modified by 

researcher. Based on  construct validity and Alpha Cronbach reliability 

test, 33 valid items were obtained with reliability scored at 0.784. Research 

data is processed by regression analysis techniques. Determinants which 

contributed significantly was perveiced behavioral control with contribution 

score 0.374, attitude toward the behavior with contribution score 0.245 and 

subjective norms contribute with contribution score 0. 127. 

 

Based on reasearch results, researcher make some suggestions for further 

researcher to researching until buying behavior. Students should be able to 

select the products to be purchased based on the benefits and interests of 

the goods one. 
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