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Kopi luwak merupakan biji kopi yang diambil dari sisa kotoran luwak atau musang 

pandan. Kopi Luwak merupakan kopi termahal, karena prosesnya yang unik melalui 

proses pencernaan musang luwak. Indonesia merupakan salah satu penghasil kopi 

luwak terbesar. Di Bandung ada satu tempat yang berhubungan dengan kopi luwak 

adalah Kopi Luwak Cikole tepatnya di Lembang, Bandung.  

 

Kopi Luwak Cikole di Lembang, Bandung kurang banyak dikenal oleh kalangan 

dewasa muda saat ini, karena banyaknya kalangan dewasa muda yang lebih memilih 

untuk minum kopi yang terdengar memiliki brand image di kalangan banyak orang. 

Sedangkan Kopi Luwak Cikole tidak memiliki brand image yang jelas. Dan Kopi 

Luwak Cikole juga belum terdengar oleh banyak orang, sehingga perlu dipromosikan 

agar lebih dikenal.  

 

Metode yang digunakan adalah merancang logo, media promosi dan kemasan. Media 

promosi yang akan dibuat adalah media sosial Instagram, facebook, kartu nama, 

street banner, sign shop, billboard, video, dan flyer. Melalui media promosi Kopi 

Luwak Cikole ini, warga lokal dan wisatawan Bandung menjadi mengenal Kopi 

Luwak Cikole serta tertarik untuk membeli melalui perubahan image dari kemasan 

yang menarik. 
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Luwak coffee is coffee beans that are taken from the feces of Asian palm civets 

(musang pandan). Luwak coffee is the most expensive coffee because of the unique 

process, namely through the digestion process of a civet. Indonesia is one of the 

largest producers of luwak coffee. In Bandung there is a place related to luwak 

coffee called Kopi Luwak Cikole, in Lembang, Bandung.  

 

Kopi Luwak Cikole in Lembang, Bandung is not widely known by young adults 

nowadays because they prefer to have coffee with a well-known brand image. Kopi 

Luwak Cikole does not have a clear brand image. Besides, it is not widely known by 

people so that it is essential to promote this to make it better known.  

 

The method used is to design a logo, promotional media, and packaging. The 

promotional media to make are social media like Instagram and Facebook, name 

cards, street banner, sign shop, billboard, video, and flyer. Through the promotional 

media of Kopi Luwak Cikole, local people and tourists in Bandung will know it more 

and are attracted to buy the coffee because of the change of image through the 

interesting packaging.  
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