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ABSTRAK 

Pendapatan yang dihasilkan melalui e-commerce di Indonesia masih sangat rendah 

apabila dibandingkan dengan negara Asia lainnya. Hal ini terjadi karena hanya 

sebagian kecil saja dari masyarakat Indonesia yang menggunakan fasilitas belanja 

online melalui e-commerce. Penelitian ini bertujuan untuk mengukur seberapa 

besar pengaruh variabel relative advantage, compatibility, dan complexity terhadap 

e-commerce adoption. Landasan teori yang diterapkan adalah innovation diffusion 

theory. Metode penelitian yang digunakan dalam penelitian ini adalah cyber 

ethnographic dan teknik pengumpulan data dengan menggunakan kuesioner yang 

difasilitasi dengan Google Form. Populasi penelitian ini adalah pengguna internet 

di Indonesia dan metode sampling menggunakan metode simple random sampling 

dengan ukuran sample 400 orang. Teknik analisis menggunakan model regresi 

linear sederhana dan berganda. Hasil penelitian menunjukkan bahwa relative 

advantage berpengaruh positif signifikan terhadap e-commerce adoption, 

compatibility berpengaruh positif signifikan terhadap e-commerce adoption, 

sedangkan complexity tidak berpengaruh terhadap e-commerce adoption, namun 

secara simultan ketiga variabel independen tersebut berpengaruh signifikan 

terhadap e-commerce adoption.  

Kata kunci: e-commerce, relative advantage, compatibility, complexity, adoption 
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ABSTRACT 

The revenue generated through e-commerce in Indonesia is still very low when 

compared with other Asian countries. This happens because only a small fraction 

of the Indonesian people have tried to use online shopping by using e-commerce. 

This study aims to measure the effect of variables such as relative advantage, 

compatibility and complexity on the e-commerce adoption. Grounding theory 

applied in this research is the innovation diffusion theory. The method used in this 

research is cyber ethnographic and data collection techniques using a 

questionnaire which was facilitated by Google Form. Taking internet users in 

Indonesia as the population and sampling methods by using simple random 

sampling method with a sample size of 400 people. Techniques of analysis using 

simple and multiple linear regression. The results showed that the relative 

advantage had a positive significant effect on e-commerce adoption, compatibility 

had a positive significant effect on e-commerce adoption, while the complexity does 

not affect the e-commerce adoption, but simultaneously all three independent 

variable had a positive significant effect on the e-commerce adoption. 
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