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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Endorse Credibility Terhadap 

Brand Equity (Studi Iklan Nutrisari Pada Mahasiswa Universitas Kristen 

Maranatha). Penelitian ini menggunakan Causal Explanatory, Teknik 

Pengumpulan data dalam penelitian ini menggunakan Kuisioner online yang 

disebar kepada 130 responden. Variabel yang digunakan adalah Endorse 

Credibility (X) dan Brand Equity (Y).Berdasarkan hasil penelitian menggunakan 

SPSS 24 terdapat pengaruh Endorse Credibility terhadap Brand Equity dan 

berpengaruh sebesar 20,4 % secara simultan dan sisanya sebesar 79,6 % 

dipengaruhi oleh faktor lain seperti keputusan pembelian konsumen, dan loyalitas 

pelanggan.   

 

 

Kata Kunci: Endorse Credibility, Celebrity Endorse, Brand Equity. 
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ABSTRACT 

 

 

This study aims to determine the effect Endorse Credibility Against Brand Equity 

(Studies rent Nutrisari At Maranatha Christian University Students). This study 

uses Causal Explanatory, Data collection techniques in this study using an online 

questionnaire that was distributed to 130 respondents. The variables used were 

Endorsed Credibility (X) and Brand Equity (Y) .Berdasarkan research using SPSS 

24, there is the influence of the Brand Equity to Endorse Credibility and influence 

simultaneously by 20.4% and the remaining 79.6% is influenced by other factors 

such as consumer purchasing decisions, customer loyalty. Purchasing preferences 

and purchase intentions. 
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