77

DAFTAR PUSTAKA

Ajzen, 1., & Fishbein, M., 1975, Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research, 129-385, Addison-Wesley, Reading,
MA.

Arifianti, Ria. 2009. Pengaruh Promosi Penjualan terhadap Impulse Buying pada
Hypermarket di Kota Bandung.

Bayer, Ralph-C. & Ke, Changxia, (2013). "Discounts and consumer search
behavior: The role of framing," Journal of Economic Psychology, Elsevier,
vol. 39(C), pages 215-224.

Charles W. Lamb, Joseph F. Hair, Carl Mcdaniel. 2001. Pemasaran. Edisi Pertama,
Salemba Empat, Jakarta.

Cheng, M.S. Cripps, H. Chen, C.H. (2006). The Relationships between Perceived
Quality, Perceived Value, and Purchase Intentions — A Study in Internet
Marketing

Chernatony, L.D. & Mcdonald, M. (2003).Creating Powerful Brands.
Elsevier/Butterworth-Heinemann Linacre House, Jordan Hill, Oxford OX2
8DP 200 Wheeler Road, Burlington, MA01803

Dewanti, R. (2010), Pengaruh Negative Framing Dan Job Rotation Pada Kondisi
Adverse Selection Terhadap Pengambilan Keputusan Eskalasi Komitmen.
Fakultas Ekonomi, Universitas Diponegoro, Semarang.

Dodds, W. B., Monroe, K. B., and Grewal, D., 1991, "Effects of price, brand, and
store information on buyers’ product evaluations", Journal of Marketing
Research, August, Vol.28, No.3, pp.307-319.

Eyal Gamliel, Ram Herstein, (2011) "To save or to lose: does framing price
promotion affect consumers' purchase intentions?", Journal of Consumer
Marketing, Vol. 28 Iss: 2, pp.152 - 158

Eyal Gamliel, Ram Herstein, (2012) "Effects of message framing and involvement
on price deal effectiveness", European Journal of Marketing, Vol. 46 Iss: 9,

pp.1215 — 1232

Universitas Kristen Maranatha



78

Grewal, D., Krishnan, R., Baker, J., and Borin, N., 1998, "The effect of store name,
brand name and price discounts on consumers’ evaluations and purchase
intentions", Journal of Retailing, Vol.74, No.3, pp.331-352.

Grewal, D., Monroe, K. B., and Krishnan, R., 1998, "The effects of price-
comparison advertising on buyers’ perceptions of acquisition value, and
behavioral intentions", Journal of Marketing, Vol.62, No.2, pp.46-59.

Gumelar, C. Pengaruh Price Discount Framing (Nominal Persentase dan
Teks)Terhadap Niat beli Yang Dimediasi Oleh Persepsi Konsumen Pada
Produk Sepatu di Sport Station Malang (Studi Pada Mahasiswa Universitas
Brawijaya Malang). Fakultas Ekonomi dan Bisnis Universitas Brawijaya

Gupta, S. (1998) Impact of Sales Promotions on When, What, and How Much to
Buy Journal of Marketing Research Vol. 25, No. 4 (Nov., 1988), pp. 342-
355

Irawan Handi,10 Prinsip Kepuasan Pelanggan,Elex Media Komputindo, Jakarta,
2006

Isabella et al (2012). Influence Of Discount Price Announcements On Consumer’s
Behavior. nov./dez. 2012 n 657-671

Jani, S. H. Md et al, (2010) The moderating role of price consciousness on the
acceptance of price discounts in Book Stores retailing. International
Management Conference Faculty of Business Management, Universiti
Teknologi MARA, Shah Alam, MALAYSIA

Jeanne Lauren Munger, Dhruv Grewal, (2001) "The Effects Of Alternative Price
Promotional Methods On Consumers’ Product Evaluations And Purchase
Intentions", Journal of Product & Brand Management, Vol. 10 Iss: 3, pp.185
-197

Kahneman, D. Tversky, A. (1979). Prospect Theory: An Analysis of Decision under
Risk.. Econometrica, 1979, vol. 47, issue 2, pages 263-91.

Kirana, Dyah Luthfia (2012) Peranan discount pada produk fashion dengan
pembelian impulsif (impulsive buying) pada remaja Di SMA Negeri 8
Malang. Undergraduate thesis, Universitas Islam Negeri Maulana Malik
Ibrahim.

Universitas Kristen Maranatha



79

Kotler, Philip dan Kevin Lane Keller, (2006), Marketing Management, Pearson
Education Inc.

Lee, H, 2 008, Message Framing Effects Revisited: A Comparison of Direction of
Moderating Effects of Enduring versus Situational Involvement, Marketing
Research, Associate Professor, Department of Advertising, Kookmin
University

Manohar U. Kalwani and Chi Kin Yim (1992), Consumer Price and Promotion
Expectations: An Experimental Study Journal of Marketing Research Vol.
29, No. 1 (Feb., 1992), pp. 90-100

Marhaini.2008. Analisis Perilaku Konsumen Dalam Pembelian Komputer Merek
Acer (Studi Kasus: Mahasiswa Fakultas Ekonomi Univewrsitas Sumater
Utara). Jurnal Manajemen Bisnis. Volume 1, No. 3 September 2008. ISSN:
1978-8339

Mcneill, L.S. (2008). Chinese Consumer Preference for Price Based Sales
Promotion Techniques — the Impact of Gender, Income and Product Type.
anzmac.org/conference archive

Mir, LLA. (2012). Impact Of Different Levels Of Instant Price Discounts On
Consumer Perceptions And Purchase Intentions. AKTYAJIbHI
I[TPOBJIEMI EKOHOMIKU Ne5(131), 2012

Nancy M. Ridgway and Richard G. Netemeyer (1993) Price Perceptions and
Consumer Shopping Behavior: A Field Study Donald R. Lichtenstein,
Journal of Marketing Research Vol. 30, No. 2 (May, 1993), pp. 234-245

Natalia, P. Mulyana, M. (2014) Pengaruh Periklanan Dan Promosi Penjualan
Terhadap Keputusan Pembelian Jurnal Ilmiah Manajemen Kesatuan, Vol.
2 No. 2, 2014 pp. 119-128 STIE Kesatuan ISSN 2337 — 7860

Pandora, M. Widyarini, I. Silviandari, I.A, Pengaruh Price Discount Framing Dan
Need For Cognition Terhadap Intensi Membeli Produk Pakaian Wanita Di
Matahari Department Store

Pawitra, T., Ikatan Sarjana Ekonomi Indonesia., ., Universitas Indonesia. Fakultas
Ekonomi. Lembaga Penerbit., . (1993). Manajemen di Indonesia: beberapa
isu kontemporer. [Jakarta]: Lembaga Penerbit, Fakultas Ekonomi

Universitas Indonesia.

Universitas Kristen Maranatha



80

Philip Gendall, Janet Hoek, Tracy Pope, Karen Young, (2006) "Message framing
effects on price discounting”, Journal of Product & Brand Management,
Vol. 15 Iss: 7, pp.458 — 465

Purchase Intention. BusinessDictionary.com, Retrieved December 25, 2016, from
BusinessDictionary.com,
http://www.businessdictionary.com/definition/purchase-intention.html

Qureshi, [.A., Mir, [.LA. (2013) “ Users’ Perceptions, Attitudes and Continuance
Intentions of Facebook: Insights from Pakistan” IOSR Journal of Business
and Management (IOSR-JBM) e-ISSN: 2278-487X, p-ISSN: 2319-7668.
Volume 12, Issue 2 (Jul. - Aug. 2013), PP 82-88

Rajneesh Suri, Rajesh V. Manchanda, Chiranjeev S. Kohli, (2000) "Brand
evaluations: a comparison of fixed price and discounted price
offers", Journal of Product & Brand Management, Vol. 9 Iss: 3, pp.193 —
207

Sally McKechnie, James Devlin, Christine Ennew, Andrew Smith, (2012) "Effects
of discount framing in comparative price advertising", European Journal of
Marketing, Vol. 46 Iss: 11/12, pp.1501 - 1522

Selang, C.A.D. (2013). Bauran Pemasaran (Marketing Mix) Pengaruhnya Terhadap
Loyalitas Konsumen Pada Fresh Mart Bahu Mall Manado. Jurnal EMBA
Vol.1 No.3 Juni 2013, Hal. 71-80

Shabariyatun, T.A. (2012). Strategi Harga : Diskon Dan Angka Digit (Sebuah Studi
Eksperimental) PERFORMANCE:Vol. 15 No.1 Maret 2012:(p.1-13)

Soo-Jivan Tan, Seow Hwang Chua, (2004) "“While stocks last!” Impact of framing
on consumers' perception of sales promotions", Journal of Consumer
Marketing, Vol. 21 Iss: 5, pp.343 — 355

Sulistyari, I.N. (2012). Analisis Pengaruh Citra Merek, Kualitas Produk, dan Harga
Terhadap Minat Beli Oriflame.Universitas Diponegoro.

Suyanto, M. (2005) Strategi Perancangan Iklan Televisi Perusahaan Top Dunia. Ed
1 Yogyakarta

Tjiptono, Fandy, 2008, Strategi Pemasaran, Edisi , ANDI: Yogyakarta.

Universitas Kristen Maranatha



81

Untaru, E.N., Ispas, A., (2013) Why Do Young People Prefer Fast- Food
Restaurants? An Exploratory Study, Journal of Tourism Studies and
Research in Tourism

Verina, E., Yulianto, E., Latief, W.A. Faktor-Faktor Yang Mempengaruhi
Keputusan Pembelian Pada Toko Fashion Di Jejaring Sosial Facebook
(Survei Pada Konsumen Toko Fashion Di Jejaring Sosial Facebook Yang
Berlokasi Di Indonesia). Jurnal Administrasi Bisnis (JAB) Vol. 10 No. 1
Mei 2014| administrasibisnis.studentjournal.ub.ac.id

Wahyuni, D.U. (2008). Pengaruh Motivasi, Persepsi dan Sikap Konsumen
Terhadap Keputusan Pembelian Sepeda Motor Merek “Honda” di Kawasan
Surabaya Barat. Jurnal Manajemen Dan Kewirausahaan, Vol.10, No. 1,: 30-
37

Yildirim, Y. Aydin, O. (2012) Investigation of the effects of discount
announcements on consumers purchase decisions: a case study in
supermarket. Procedia - Social and Behavioral Sciences 62 (2012) 1235
— 1244

Universitas Kristen Maranatha



