ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh brand experience, brand trust, dan brand
satisfaction terhadap brand loyalty . Sampel yang digunakan adalah 100 orang mahasiswa
Manajemen Maranatha yang didapat dengan menggunakan purposive sampling. Metode analisis
yang digunakan dalam penelitian ini menggunakan analisis regresi linier sederhana. Secara
parsial, hasil dari penelitian ini menunjukkan bahwa brand experience berpengaruh terhadap
brand trust , brand satisfaction , dan brand loyalty.brand trust Berpengaruh terhadap brand
satisfaction dan brand loyalty. brand satisfaction berpengaruh terhadap brand loyalty
Berdasarkan hasil penelitian di atas, perusahaan hendaknya memperhatikan brand experience
karena menjadi faktor terbesar yang mempengaruhi brand satisfaction dan juga brand loyalty.
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ABSTRACT

This research aims to examine the the effect of brand experience, brand trust, and brand
satisfaction to brand loyalty.. The samples are 100 management students in Maranatha that
obtained using purposive sampling. The analytical method used in this study using simple linear
regression analysis. Partially, the results of this study indicate that brand trust , brand
satisfaction , and brand loyalty is affected by brand experience . brand loyalty and brand
satisfaction is affected by brand trust . Also brand loyalty is affected by brand satisfaction . By
the result of research , company should have more attention on build brand experience , because
brand experience has the biggest influence that build brand satisfaction and brand loyalty
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