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ABSTRAK 

 

 

      Penelitian ini bertujuan untuk mengkaji dan menganalisis pengaruh electronic 

word of mouth sebagai variabel independen terhadap minat beli MARKOBAR 

cabang Bandung sebagai variabel dependen. Jenis penelitian ini adalah penelitian 

causal explanatory. Teknik pengambilan sampel menggunakan teknik non 

probability sampling dengan metode purposive sampling. Penelitian ini 

mengambil sampel sebanyak 100 responden yang merupakan bagian mahasiswa 

Fakultas Ekonomi Jurusan Manajemen Universitas Kristen Maranatha angkatan 

2013 - 2016 dan mengetahui MARKOBAR melalui media sosial. Pengumpulan 

data dilakukan dengan penyebaran kuesioner kepada responden menggunakan 

Google Form dan pengolahan data menggunakan program SPSS 22. Metode 

analisis data menggunakan regresi linear sederhana dan hasil dari analisis data 

menunjukan bahwa terdapat pengaruh electronic word of mouth terhadap minat 

beli MARKOBAR cabang Bandung yaitu sebesar 34,4%, sedangkan sisanya 

dipengaruhi faktor lain yang tidak diteliti dalam penelitian ini. Secara keseluruhan 

electronic word of mouth dan minat beli tinggi. 

Kata - kata  kunci : electronic word of mouth, minat beli 
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ABSTRACT 

 

      This study aims to assess and analyze the effect of electronic word of mouth as 

the independent variable on the Bandung branch MARKOBAR purchase intention 

as the dependent variable. This research is a causal explanatory research. 

Mechanical sampling using non probability sampling with purposive sampling 

method. This study took a sample of 100 respondents who are part of students of 

the Faculty of Economics Department of Management Maranatha Christian 

University class of 2013-2016 and know MARKOBAR through social media. The 

data collection is done by distributing questionnaires to the respondents using 

Google Forms and data processing using SPSS 22. Methods of data analysis 

using simple linear regression and the results of data analysis revealed that there 

is the influence of electronic word of mouth to the purchase intention 

MARKOBAR Bandung branch that is equal to 34.4%, while the rest influenced by 

other factors not examined in this study. Overall electronic word of mouth and 

purchase intention are high. 

Keywords: electronic word of mouth, purchase intention 
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