Abstrak

Penelitian ini dilakukan untuk mengetahui dominansi komponen komitmen
organisasi pada anggota Multi Level Marketing level Distributor Manager di PT.
“X”. Judul dari penelitian ini adalah “Studi Deskriptif Mengenai Dominansi
Komponen Komitmen Organisasi pada anggota Multi Level Marketing level
Distributor Manager di PT. “X”. Penelitian ini menggunakan metode deskriptif
dengan teknik survei. Pengambilan data dilakukan kepada 30 orang responden.

Penelitian ini menggunakan teori komitmen organisasi dari Allen & Meyer
(1997). Komitmen organisasi terdiri dari komponen affective commitment,
komponen continuance commitment, dan komponen normative commitment. Alat
ukur yang digunakan adalah modifikasi dari alat ukur Organizational
Commitment Questionaire (OCQ) yang dikonstruksi oleh Allen & Meyer (1997).
Uji validitas dilakukan dengan korelasi Rank Spearman, dengan 23 item diterima
dari 24 item. Uji reliabilitas alat ukur diuji dengan Alpha Cronbach.

Hasil pengolahan data menunjukkan 83,3% responden memerlihatkan
komponen komitmen organisasi yang dominan pada affective commitment.
Dengan demikian tergambar bahwa yang menjadi alasan utama bagi sebagian
besar individu untuk tetap memertahankan statusnya sebagai anggota Multi Level
Marketing level Distributor Manager di PT. “X” adalah karena didasari oleh
keinginan pribadinya sendiri (want to), serta karena merasa bangga, nyaman dan
menyenangi status sebagai anggota Multi Level Marketing level Distributor
Manager di PT. “X”. Dominansi komponen komitmen organisasi yang menempati
urutan kedua adalah komponen continuance commitment yang diperlihatkan oleh
13,3% responden. Dominansi komponen komitmen organisasi yang menempati
urutan ketiga adalah komponen normative commitment yang diperlihatkan oleh
3,3% responden. Nilai reliabilitas dari komponen affective commitment sebesar
0,759 yang berarti reliabel. Nilai reliabilitas dari komponen continuance
commitment sebesar 0,819 yang berarti reliabel. Nilai reliabilitas dari komponen
normative commitment sebesar 0,767 yang berarti reliabel.

Peneliti mengajukan saran agar dilakukan penelitian untuk meneliti faktor
pendukung apakah yang paling berperan dalam mendorong berkembangnya
dominansi komponen komitmen tertentu pada anggota organisasi.
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Abstract

This research is conducted to determine the dominance component of
organizational commitment of members of Multi Level Marketing Manager
Distributor level at PT. "X". The title of this research is ‘“Descriptive Study
Regarding Organizational Commitment Components Dominance in Multi Level
Marketing member Manager Distributor level at PT. "X”. This research used a
descriptive methods with a survey technique. Data collection was conducted on 30
respondents.

This research used the organizational commitment theory of Meyer & Allen
(1997). Organizational commitment consists of affective commitment component,
continuance commitment component, and normative commitment component.
Measuring instruments used in this research is a modification of Organizational
Commitment Questionaire (OCQ) that was constructed by Meyer & Allen (1997).
Validity test processed with Spearman’s Rank Correlation, with 23 items received
from 24 items. Reliability test processed with Alpha Cronbach Methods technique.

The results of data processing showed 83.3% of respondents show the
dominant component in the affective organizational commitment. Thus envisaged
that the main reason for most individuals to retain-its status as a member of the
Multi Level Marketing Manager Distributor level at PT. "X"™ is based on the
desire for his own personal (Want to ), as well as proud , comfortable and enjoys
status as a member of the Multi Level Marketing Manager Distributor level at PT.
"X". The dominant component of organizational commitment which in second
ranks was component continuance commitment showed by 13,3% respondents.
The dominant component of organizational commitment which in third ranks was
component normative commitment showed by 3,3% respondents. The reliability
value of component affective commitment of 0,759 which means reliable. The
reliability value of component continuance commitment of 0,819 which means
reliable. The reliability value of component affective commitment of 0,759 which
means reliable. The reliability value of component normative commitment of
0,767 which means reliable.

Researchers propose suggestions for further research to find out what is the
most influence factors that drive the development of each component of
organizational commitment.
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