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ABSTRAK 

 

 

 

Make up dapat mempengaruhi aspek psikologis seseorang. Penelitian ini dilakukan untuk 

mengetahui gambaran self-esteem pada mahasiswi yang menggunakan make up jurusan public 

relations di Universitas ‘X’ Jakarta. Teori yang digunakan yaitu teori self-esteem Coopersmith 

(1967). Rancangan penelitian menggunakan metode deskriptif. 

 

Alat ukur berupa kuesioner yang disusun peneliti berdasarkan teori Coopersmith (1967), 

mencakup 4 aspek yaitu power, significance, competence, dan virtue. Validitas diukur 

menggunakan korelasi Rank Spearman menunjukkan 45 item diterima dengan nilai validitas 

0,308 sampai dengan 0,725. Reliabilitas menggunakan rumus Alpha Cronbach menunjukkan alat 

ukur reliabel dengan nilai reliabilitas 0,940. Faktor yang mempengaruhi self-esteem dijaring 

melalui kuesioner data penunjang. Sampel penelitian berjumlah 100 orang yang dipilih 

berdasarkan teknik purposive sampling. Teknik analisis data penelitian ini dengan menghitung 

uji statistik distribusi frekuensi dan tabulasi silang self-esteem dengan data penunjang.  

 

Berdasarkan hasil pengolahan data, sebanyak 50,0% responden memiliki self-esteem 

tinggi dan 50,0% lainnya memiliki self-esteem rendah. Persentase self-esteem tinggi 

menunjukkan aspek power, significance, competence, dan virtue yang juga tinggi. Persentase 

self-esteem rendah menunjukkan aspek power, significance, competence yang juga rendah, 

kecuali pada aspek virtue sebagian menunjukkan derajat yang tinggi. Faktor yang berkaitan 

yaitu nilai-nilai dan aspirasi-aspirasi (alasan menggunakan make up dan nilai-nilai penting 

kehidupan), serta respon terhadap devaluasi diri (respon terhadap kegagalan). 

 

Hasil penelitian ini dapat digunakan sebagai bahan pertimbangan bagi Universitas ‘X’ 

Jakarta untuk segera melakukan program kemahasiswaan, misalnya seperti seminar dan 

pelatihan yang mampu meningkatkan self-esteem mahasiswi, sehingga membantu mahasiswi 

untuk memiliki cara pandang yang positif terhadap dirinya dan mampu mengembangkan potensi 

yang dimiliki. 
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ABSTRACT 

 

 

Make up may affect people’s psychological aspects. This study is conducted to get a self-

esteem overview of Public Relations female students who wear make up at University ‘X’ 

Jakarta. This study employs Coopersmith (1967) self-esteem theory and uses a descriptive 

method. 

 

The questionnaire used as the instrument is developed by the researcher based on 

Coopersmith theory, it involves four aspects of self-esteem, they are power, significance, 

competence, and virtue. Validity measured using Rank Spearman’s correlation shows that all the 

45 questionnaire items are valid with validity scores range from 0,308 to 0,725. Alpha Cronbach 

formula is used to get reliability and it scores 0,940, meaning the instrument is reliable. Factors 

affecting self-esteem are captured through a supporting data questionnaire. It involves 100 

samples selected using purposive sampling technique. Data analysis is conducted by calculating 

the frequency distribution, and cross tabulation of self-esteem and the supporting data. 

 

Result of the data analysis show that 50,0% of the respondents have high self-esteem and 

the other 50,0% have low self-esteem. Those with high self-esteem show that their aspects of 

power, significance, competence, and virtue are also high, while the percentage with low self-

esteem show that their aspects of power, significance, and competence are low, but the aspect of 

virtue is partially of high degree. Factors that influence to each other are values and aspirations 

(on the reasons of using make up and important values of life) as well as responses to self-

devaluation (response to failure). 

 

The results of this study can be used as a consideration by University ‘X’ Jakarta to 

immediately conduct special training programs for the students, like seminars or short courses, 

that may ehance students self-esteem which eventually may support students to have a positive 

view of themselves and be able to develop their potentials. 
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