ABSTRAK

Ketika krisis ekonomi menghantam perekonomian suatu bangsa, maka aktivitas
bisnis dapat terhambat sehingga mengganggu performa perusahaan. Hal ini tentu
saja akan berdampak terhadap kemampuan perusahaan dalam mempertahankan
usahanya (going concern). Asumsi going concern diungkapkan oleh auditor saat
mengeluarkan opini dalam suatu audit. Untuk mengukur status going concern
suatu perusahaan diperlukan faktor-faktor yang dijadikan sebagai tolak ukur yaitu
faktor keuangan dan faktor non keuangan terhadap penerimaan opini audit going
concern. Data dikumpulkan dengan melakukan analisa data sekunder. Sampel
diambil adalah seluruh perusahaan manufaktur yang terdaftar di BEI (2012-2014).
Dari sebelas hipotesis yang diajukan dalam penelitian ini, hanya dua hipotesis
yang terjawab vyaitu rasio nilai pasar berpengaruh sebesar 0.047 terhadap
penerimaan opini audit going concern, dan opinion shopping berpengaruh
terhadap penerimaan opini audit going concern. Opinion shopping berpengaruh
sebesar 0.031 terhadap penerimaan opini audit going concern.

Kata Kunci: Going Concern, faktor keuangan, faktor non keuangan, opini audit .
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ABSTRACT

When the economic crisis hit the economy of a nation, then the business activity
can be inhibited so interfere with the performance of company. This of course will
affect the company’s ability to maintain its business (going concern). The
assumption of going cocnern expressed by the auditor when issuing opinions in an
audit. To measure a company’s going concern status necessary factors that serve
as benchmarks for sure, by looking at thr company’s internal conditions. Thus,
conducted a study which aims to examine the factor that serve as the benchmarks
that is a factor of financial and non financial factors to the going concern audit
opinion. Data were collected by analyzinh secondary data. Sample taken were all
manufacturing companies listed on the Stock Exchange (2012-2014). Of the
eleven hypothesis proposed in this study only two hypothesis which missed the
ratio affects the market value of 0.0047 againts the going concern audit opinion,
and opinion affect the reception opinion shopping going cocnern opinion audit.
Opinion shopping influential at 0.031 against the going concern audit opinion.

Keywords: Going Concern, financial, non-financial factors, the audit opinion.
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