ABSTRAK
GAMBARAN PENGETAHUAN, SIKAP DAN PERILAKU KONSUMEN
SUPERMARKET CARREFOUR KIARACONDONG, BANDUNG
TERHADAP BAHAN PANGAN ORGANIK

Cliffceda, 0610118; Pembimbing | : Winny Suwindere, drg, MS
Pembimbing Il : Meilinah Hidayat, dr., M.Kes

Bahan pangan organik merupakan bahan pangan yang saat proses penanaman
hingga panennya tidak mengalami proses kimiawi atau menggunakan bahan
sintetik, seperti pestisida, herbisida, pupuk dengan kandungan kimia, penyuntikan
hormon atau antibiotik, serta prosesnya tanpa radiasi ionisasi maupun
pemodifikasian genetik. Proses yang natural tersebut menjadikan makanan
organik aman untuk dikonsumsi oleh konsumen. Konsumen sebagai pengonsumsi
bahan pangan organik seharusnya mengetahui cara produksi dan manfaat yang
didapat dari bahan pangan organik, sehingga konsumen dapat mulai mengonsumsi
bahan pangan organik.

Rancangan penelitian ini adalah cross sectional study. Subjek penelitian dipilih
secara insidental sebanyak 50 orang wanita berusia 30-60 tahun. Kuesioner terdiri
dari 35 pertanyaan yang terbagi dalam 4 kategori yaitu 5 pertanyaan mengenai
identitas, 10 pertanyaan mengenai pengetahuan mengenai bahan pangan organik,
10 pertanyaan mengenai sikap terhadap bahan pangan organik, dan 10 pertanyaan
mengenai perilaku masyarakat terhadap bahan pangan organik. Berdasarkan
survei didapatkan pengetahuan responden mengenai bahan pangan organik 82%
baik, sikap responden terhadap tabel nutrisi 90% baik, dan perilaku responden
terhadap tabel nutrisi 62% baik.

Kesimpulan penelitian ini adalah pengetahuan, sikap, dan perilaku perempuan
yang berbelanja di Supermarket Carrefour Kiaracondong terhadap bahan pangan
organik adalah baik.

Kata kunci: pengetahuan, sikap, perilaku, bahan pangan organik



ABSTRACT
Descriptive of Knowledge, Attitude, and Behavior About Organic Foods
Questioner Results from Customers of Carrefour Supermarket in Kiara
Condong, Bandung

Cliffceda, 0610118; Tutor I : Winny Suwindere, drg, MS;
Tutor Il : Meilinah Hidayat, dr., M.Kes

Organic foods are safe to be consumed because starting with planting and
harvesting the farmers did not use any chemical or synthetic products (pesticide,
herbicide, chemical and hormonal growth booster). Also, the whole food
processing did not come in contact with radiation and were not modified
genetically. Consumers need to know how organic foods were produced and its
benefit so they consume it more than the non-organic foods.

The design for this research was a cross sectional study. Research subjects
were chosen incidental 50 women aged 30-60 years old. Questioners comprised of
35 questions that were divided into 4 categories, 5 identity questions, 10 questions
about knowledge of organic foods, 10 questions about attitude toward organic
foods, and 10 questions about behavior of organic foods. Results obtained based
on the surveys were, 82% of the respondents have good knowledge of organic
foods, 90% respondents have good attitude toward the nutrition table, and 62%
respondents have good behavior toward the nutrition table.

Conclusion, the knowledge, attitude, and behavior of women who shopped at
Carrefour Supermarket in Kiaracondong toward organic foods were good.

Key Words : Knowledge, attitude, behavior, organic foods.
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