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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui respon konsumen atas implementasi 

store atmosphere pada Starbucks Coffee Paris Van Java Bandung dan untuk 

mengetahui besar pengaruh Store Atmosphere terhadap minat beli konsumen 

Starbucks Coffee Paris Van Java Bandung. Data penelitian merupakan data primer 

yang dikumpulkan dengan teknik survey menggunakan kuesioner. Teknik 

pengambilan sampel menggunakan purposive sampling dengan jumlah sampel 

sebanyak 155 responden. Data penelitian dianalisis menggunakan analisis regresi 

berganda dengan program SPSS. Hasil penelitian menunjukkan bahwa respon 

konsumen terhadap store atmosphere Starbucks Coffee Paris Van Java Bandung 

termasuk kategori baik. Secara keseluruhan, store atmosphere berpengaruh 

terhadap minat beli konsumen Starbucks Coffee Paris Van Java Bandung sebesar 

52,8%. Hasil uji secara parsial menunjukkan bahwa sub variabel display and 

layout, lighting, dan cleanliness berpengaruh terhadap minat beli konsumen. 

Sedangkan sub variabel music dan faktor pendukung tidak berpengaruh terhadap 

minat beli konsumen di Starbucks Coffee Paris Van Java Bandung. 

 

 

Kata kunci : store atmosphere, minat beli. 
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ABSTRACT 

 

This study aims to determine consumer response on implementation of store 

atmosphere at Starbucks Coffee Paris Van Java Bandung and to determine the 

influence of Store Atmosphere on consumer purchase intention at Starbucks 

Coffee Paris Van Java Bandung. The research data is primary data that is 

collected by survey techniques using questionnaire. Sampling technique used is 

purposive sampling with total sample of 155 respondents. Data were analyzed 

using multiple regression analysis using SPSS software. Study results showed that 

the consumer response to store atmosphere Starbucks Coffee Paris Van Java 

Bandung categorized as good. Overall, store atmosphere influence on consumer 

purchase intention at Starbucks Coffee Paris Van Java Bandung by 52.8%. 

Partial test results showed that sub-variable display and layout, lighting and 

cleanliness affect the consumers purchase intention. While the sub-variable music 

and supporting factors had no effect on consumer purchase intention at Starbucks 

Coffee Paris Van Java Bandung. 
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