DAFTAR PUSTAKA

Aassael, Henry. (1998). Consumer Behavior and Marketing Action. Sixth Edition.
New York: South Western Collage Publishing.

Bruyn, A.D. (2008). A Multi-Stage Model of Word-of-Mouth Influence Through Viral
Marketing. Elsevier, 13.

Chan, Yew Ling. (2013). Consumers’ Purchase Intention of Green Products: An
Investigation of the Drivers and Moderating Variable, Elixir Marketing
Management. 57A (2013), him. 14503-145009.

Chinco Lin, Yi-Shuang Wu, and Jeng-Chung Victor Chen. (2013). Electronic Word-
of-Moutn: The Moderating Roles of Product Involvement and Brand Image.
Proceedings of 2013 Conference on Technology Innovation and Industrial
Management 29-31 of May 2013, Phuket, Thailand.

Fakharyan, Meysam et al. (2012). The Influence of Online Word-of-Mouth
Communication’s on Tourist Attitude’s Toward Islamis Destination’s and
Travel Intention: Evidence From Iran. African Journal of Business Management.

Hennig-Thurau T., Kevin P. Gwinner, Gianfranco Walsh, and Dwayne D. Gremler.
(2004). Electronic Word-of-Mouth Via Consumer Opinion Platforms: What
Motivates Consumer to Articulate Themselves on the Internet. Wiley.

85

Universitas Kristen Maranatha



