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ABSTRACT 

 

 

This study aims to determine the effect of electronic word of mouth on consumer 

buying interest to potential buyers in Indomaret Surya Sumantri especially students / 

I in the environment Maranatha Christian University Department of Economics and 

Management. This study uses quantitative methods to the type of explanatory 

research. Sampling with non-probability sampling technique purposive sampling 

type. Data were collected through a questionnaire with Likert scale models that 

measure the exogenous variables (electronic word of mouth) and endogenous 

variables (buying interest). The samples used were 100 respondents from prospective 

buyers in Indomaret Surya Sumantri especially students / I in the environment 

Maranatha Christian University Department of Economics and Management. Shows 

that there is partial effect shows that there are positive influence between eWOM 

intensity of the buying interest gained sig 0:01 value, which means the value of sig ≤ 

0.05, amounting to 49.7%, eWOM valence of opinion against the Interests Buy 

gained sig 00:00, which sig mean value ≤ 0.05, a 70% to eWOM content on buying 

interest gained sig 0.04 value, which means the value ≤ 0.05 27.4% sig. 

 

 

Key words: electronic word of mouth, attitude (attitude), Interests Buy (purchase 

intention) 
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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of mouth 

terhadap Minat beli konsumen pada calon pembeli di Indomaret Surya Sumantri 

khususnya mahasiswa/I yang ada di lingkungan Universitas Kristen Maranatha 

Jurusan Ekonomi Manajemen. Penelitian ini menggunakan metode kuantitatif 

dengan jenis penelitian eksplanatori. Pengambilan sampel dengan teknik non 

probability sampling jenis purposive sampling. Data yang dikumpulkan melalui 

kuesioner dengan skala model likert yang mengukur variabel eksogen (electronic 

word of mouth) dan variabel endogen (minat beli). Sampel yang digunakan adalah 

100 responden dari  calon pembeli di Indomaret Surya Sumantri khususnya 

mahasiswa/I yang ada di lingkungan Universitas Kristen Maranatha Jurusan 

Ekonomi Manajemen. Menunjukkan bahwa terdapat pengaruh  secara parsial 

menunjukkan bahwa terdapat pengaruh positif antara eWOM intensity  terhadap 

minat beli  didapat nilai sig 0.01, yang berarti nilai ≤ sig  0,05,sebesar 49,7%,  

eWOM valence of opinion terhadap Minat Beli didapat nilai sig 0.00, yang berarti 

nilai ≤ sig  0,05, sebesar 70% dan eWOM content terhadap minat beli didapat nilai 

sig 0.04, yang berarti nilai ≤ sig  0,05 sebesar 27,4%. 

 

 

Kata-kata kunci: electronic word of mouth,attitude (sikap), Minat Beli (purchase 

intention) 
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