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LAMPIRAN 

 

 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin 
Measure of Sampling 
Adequacy. 

.600 

Bartlett's 
Test of 
Sphericity 

Approx. 
Chi-
Square 

301.225 

df 28 

Sig. .000 

 

 

Rotated Component Matrixa 

  

Component 

1 2 3 

KP1   .766   

KP2   .791   

RP2     .849 

RP3     .785 

LP1 .636     

LP2 .770     

LP3 .639     

LP4 .606     

Extraction Method: Principal Component 
Analysis.  
 Rotation Method: Varimax with Kaiser 
Normalization. 
a. Rotation converged in 5 iterations. 

 

Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items 
N of 

Items 

.554 .557 2 
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Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

KP1 4.3300 .309 .386 .149   

KP2 4.4100 .397 .386 .149   

 

Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items 
N of 

Items 

.579 .580 2 

 

 

Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

RP2 3.7433 .459 .408 .167   

RP3 3.8500 .402 .408 .167   

 

 

Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items 
N of 

Items 

.598 .599 4 

 

 

Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

LP1 12.6467 1.774 .289 .130 .596 

LP2 12.6367 1.583 .454 .221 .466 

LP3 12.7233 1.659 .417 .181 .497 

LP4 12.7633 1.753 .360 .203 .540 
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Descriptive Statistics 

  Mean 
Std. 

Deviation N 

LP 4.2308 .40720 300 

KP 4.3700 .49388 300 

RP 3.7967 .55045 300 

 

 

Correlations 

  LP KP RP 

Pearson 
Correlation 

LP 1.000 .235 .150 

KP .235 1.000 .105 

RP .150 .105 1.000 

Sig. (1-
tailed) 

LP   .000 .005 

KP .000   .034 

RP .005 .034   

N LP 300 300 300 

KP 300 300 300 

RP 300 300 300 

 

 

Model Summary 

Model R 
R 

Square 

Adjusted 
R 

Square 

Std. 
Error of 

the 
Estimate 

Change Statistics 

R 
Square 
Change 

F 
Change df1 df2 

Sig. F 
Change 

1 .267a .071 .065 .39376 .071 11.378 2 297 .000 

a. Predictors: (Constant), RP, KP 

 

 

ANOVAa 

Model 
Sum of 

Squares df 
Mean 

Square F Sig. 

1 Regression 3.528 2 1.764 11.378 .000b 

Residual 46.049 297 .155     

Total 49.577 299       
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a. Dependent Variable: LP 

b. Predictors: (Constant), RP, KP 

 

 

 

 

 

 

 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B 
Std. 
Error Beta 

1 (Constant) 3.076 .244   12.581 .000 

KP .183 .046 .222 3.940 .000 

RP .094 .042 .127 2.259 .025 

a. Dependent Variable: LP 

 


