ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh store
atmospherics, visual merchandizing, pleasant atmosphere, dan store design pada
minat beli kembali. Berdasarkan dari tujuan penelitian, maka jenis penelitian ini
adalah causal explanatory. Teknik pengambilan sampel yang digunakan dalam
penelitian ini adalah non-probability sampling dengan metode purposive
sampling. Penelitian ini dilakukan pada 250 responden yang menjadi member
Yogya Group dan pernah berbelanja di Griya Setrasari. Pengujian menggunakan
regresi berganda dengan bantuan software SPSS 16.0. Hasil penelitian ini
menunjukkan bahwa terdapat pengaruh store atmospherics dan store design pada
minat beli kembali, sedangkan visual merchandising dan pleasant atmosphere
tidak memberikan pengaruh pada minat beli kembali.

Kata kunci: Store atmospherics, visual merchandizing, pleasant atmosphere, store
design, minat beli kembali.
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ABSTRACT

This research aim is to test and analyse the influence of store atmospherics, visual
merchandizing, pleasant atmosphere, and store design towards re-purchase
intentions. Based on the research aim, the type of this experiment is causal
explanatory. The technique that was used in this research was non-probability
sampling with purposive sampling method. This research was done to 250
respondents who are the members of Yogya Group and has shopped in Griya
Setrasari. The test used double regression with the help of SPSS 16.0 software.
The result of this research shows that there is influence of store atmospherics and
store design on re-purchase intentions, meanwhile visual merchandising and
pleasant atmosphere dont influence on re-purchase intentions.

Key words: Store atmospherics, visual merchandizing, pleasant atmosphere, store
design, re-purchase intentions.
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