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ABSTRAK 

GAMBARAN PENGETAHUAN, SIKAP, DAN PERILAKU WANITA 

TERHADAP LABEL NUTRISI DI SUPERMARKET CARREFOUR 

KIARA CONDONG 

     Try Christian S, 0610024             Pembimbing I: Meilinah Hidayat, dr., M.Kes 

               Pembimbing II: Winny Suwindere, drg, MS 

 

     Label nutrisi diartikan sebagai pernyataan atau deskripsi kuantitatif dengan 

suatu standarisasi, yang tercetak pada suatu kemasan untuk memberikan informasi 

mengenai kandungan nutrisi yang terdapat dalam makanan. Label nutrisi 

dapat membantu konsumen dalam mengetahui jumlah kalori yang akan 

dikonsumsi. Namun masih banyak supermarket di Indonesia bahkan yang 

berskala hipermarket, menjual produk makanan kemasan yang tidak 

mencantumkan label nutrisi. 

     Rancangan penelitian ini adalah cross sectional study. Subjek penelitian dipilih 

secara acak berdasarkan kehadiran sebanyak 50 orang wanita berusia 30-60 tahun. 

Kuesioner terdiri dari 30 pertanyaan yang terbagi dalam 4 kategori yaitu 10 

pertanyaan mengenai identitas, 10 pertanyaan mengenai pengetahuan mengenai 

label nutrisi, 5 pertanyaan mengenai sikap terhadap label nutrisi suatu produk 

makanan, dan 5 pertanyaan mengenai perilaku masyarakat terhadap label nutrisi. 

Berdasarkan survei didapatkan pengetahuan responden mengenai tabel nutrisi 52 

% baik, sikap responden terhadap tabel nutrisi 86% baik, dan perilaku responden 

terhadap tabel nutrisi 62% baik. 

     Kesimpulannya pengetahuan, sikap, dan perilaku wanita yang berbelanja di 

Supermarket Carrefour Kiara Condong terhadap label nutrisi baik. 

 

     Kata kunci: pengetahuan, sikap, perilaku, label nutrisi 
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ABSTRACT 

GRADING KNOWLEDGE, ATTITUDE, AND BEHAVIOUR TO 

NUTRITION LABEL OF WOMEN IN CARREFOUR SUPERMARKET 

KIARA CONDONG 

     Try Christian S, 0610024             Tutor I: Meilinah Hidayat, dr., M.Kes 

    Tutor II: Winny Suwindere, drg, MS 

 

     Nutrition label is interpreted as a statement or a quantitative description with 

a standarisation, printed on a package that provides information about nutrition 

contained in food. Nutrition labels can assist consumers in knowing the number of 

calories that will consumed. But there are many supermarkets in Indonesia, even 

the scale hypermarket, selling packaged food products that do not include 

nutrition labels. 

     The study was cross sectional study. The subjects were fifty women 30-60 years 

old that have chosen randomly based on present. The questionaire consisted of 30 

questions divided into 4 categories: 10 questions of identity, 10 questions 

regarding knowledge of nutrition labels, 5 questions about attitudes toward 

nutrition label of a food product, and 5 questions about people's behaviour 

toward nutrition label. The results were respondent’s knowledge about nutrition 

label was 52 % good,  respondent’s attitude about nutrition label was 86% good, 

and respondent’s behaviour about nutrition label was 62% good. 

     The conclusion is knowledge, attitude, and behavior to nutrition label of 

women in Carrefour Hypermarket Kiara Condong are good. 
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