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ABSTRACT 
 

 

 

Consumer behaviour is very unique and complex makes different point view on 

products and services. The company must create a marketing strategy in order that 

the consumer become loyal and willing to pay a premium price on the company's 

products. The strategy developed can not focus on product quality attributes alone 

but must pay attention to the non-product quality’s attribute through customer based 

brand equity. This research aims to examine and analyze the effect of brand 

awareness, quality, uniqueness, CSR¸ social image and country of origin on the 

willingness to pay a premium price and loyalty. This research type is explanatory 

with primary data collection with surveys using questionnaires and using multiple 

linear regression methods and process using SPSS 21.0. The results of this study 

showed that there is influence of quality, uniqueness, CSR, social image on the 

willingness to pay a premium price and brand awareness, quality, uniqueness, CSR, 

social image effect on loyalty. It is hoped the company could be a good, sustainable 

and profitable in the long term through the development strategy that does not focus 

on the quality of the course but also to non-quality through customer based brand 

equity so that consumers will be loyal and willing to pay a premium price on the 

company's products. 
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ABSTRAK 
 

 

 
Perilaku konsumen sangat unik dan kompleks membuat cara pandang terhadap 

produk dan jasa berbeda-beda. Perusahaan harus membuat strategi pemasaran agar 

konsumen loyal dan bersedia membayar harga premium pada produk perusahaan. 

Strategi yang dikembangkan tidak hanya berfokus pada atribut kualitas produk saja 

namum harus memperhatikan atribut non-kualitas produk melalui customer based 

brand equity. Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

brand awareness, quality, uniqueness, CSR¸ social image dan country of origin pada 

kesediaan membayar harga premium dan loyalitas. Jenis penelitian ini causal 

explanatory dengan teknik pengumpulan data melalui survei dengan menggunakan 

kuesioner dan menggunakan metode regresi linier berganda yang diuji menggunakan 

SPSS 21.0. Hasil penelitian ini menunjukan bahwa terdapat pengaruh quality, 

uniqueness, CSR, social image pada kesediaan membayar harga premium dan brand 

awareness, quality, uniqueness, CSR, social image berpengaruh pada loyalitas. 

Diharapkan perusahaan dapat menjadi hebat, berkelanjutan dan menguntungkan 

dalam jangka panjang melalui pengembangan strategi yang tidak berfokus pada 

kualitas saja namum juga pada non-kualitas melalui customer based brand equity 

sehingga konsumen akan loyal dan bersedia membayar harga premium pada produk 

perusahaan. 

 

Kata Kunci: Loyalitas, Kesediaan Membayar Harga Premium, percieved quality, 

customer based brand equity 
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