ABSTRAK

Di tengah-tengah persaingan yang begitu tajam akibat banyaknya merek transportasi
khususnya sepeda motor pendatang baru, Honda yang sudah lama berada di Indonesia
dengan segala keunggulannya, tetap mendominasi pasar dan sekaligus memenuhi
kebutuhan angkutan yang tangguh, irit dan ekonomis. Penelitian ini bertujuan untuk
menguji dan mengetahui pengaruh harga dan promosi pada keputusan pembelian,
yang dimoderasi oleh variabel demografi, meliputi jenis kelamin, usia, dan angkatan
pendidikan pada mahasiswa Manajemen S-1 Universitas Kristen Maranatha Bandung.
Data dalam penelitian ini dikumpulkan melalui penyebaran kuesioner sebanyak 200
responden. Metode analisis data yang digunakan adalah regresi linier berganda. Dari
dua hipotesis yang diajukan dalam penelitian, harga dan promosi mempunyai
pengaruh pada keputusan pembelian konsumen, namun variabel promosi memberikan
pengaruh yang lebih kuat terhadap keputusan pembelian konsumen dibanding dengan
harga. Implikasi manajerial yang dapat diajukan berdasarkan hasil penelitian adalah
mampu mempertahankan dan meningkatkan faktor dari setiap segi pemasaran guna
menyusun strategi meningkatkan volume penjualan.
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ABSTRACT

In the midst of competition is so sharp due to the many brand new arrivals, Honda
motorcycle that had long been in Indonesia with all its advantages, still dominate the
market and simultaneously meet the transport needs of a robust, efficient and
economical. This study was to examine and know the effect of price and promotion on
consumer purchasing decisions with demographic as a moderating variable, such as
gender, age, occupation, and educational grade background on college student of
Maranatha Christian University Bandung. The data in this study were collected by
questionnaires and 200 respondents. Data analysis method used is moderating
regression analysis. From the two hypotheses proposed in this study, both of
hypotheses were answered, that the price and promotion were significant influenced
on purchase intention. While the promotion variable was stronger on purchase
intention than the price. with gender as a moderating variabel, brand image was
significant influenced on consumer purchasing decisions with occupation as a
moderating variable. Managerial implications based on the result of the study such as
to maintain and increase the factor of every aspect of marketing that can creating
strategy to increase purchase volume.
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