101

DAFTAR PUSTAKA

Hindle, Tim and Thomas, Michail, 1994, Seri Intisari Mangemen Pemasaran
(terjemahan), Dammaiano Q Roosmin, Gramedia, Jakarta, Indonesia

Handi Irawan D, 2000, Measuring Customer Satisfaction, Frontier, Jakarta,
Indonesia

Kotler, Philip, 2000, marketing management : The Millenium Edition,
Prentice Hall New Jersey, USA

Stanton, William J., 1996, Prinsip Pemasaran, ( terjemahan ), Sandu Sundaru,
Erlangga, Jakarta, Indonesia

Keegan, Warren J, 2001, Global Marketing Management : Sixth Edition,
Prntice Hall, Englewood Cliffs, New Jersey, USA

Buchari Alma, 1998, Mang emen Pemasaran dan Pemasaran Jasa, Alphabeta,
Bandung , Indonesia

Drs Basu Swastha DH, 1985, Manajemen Pemasaran Modern : Edisi kedua,
Indonesia

James F. Engel, Roger D. Blackwell, Paul W. Miniard, 1995, Perilaku
Konsumen : Edisi keenam (terjemahan )

Fandi Tjiptono, 2000, Manajemen Jasa, Andi Offset, Y ogyakarta, Indonesia
Kotler, Philip, 2003, marketing anagement : International Edition, Prentice
Hall New Jersey, USA

Singgih Santoso, 2000, Buku Pelatihan SPSS statistic Parametik, Elex Media

Komputindo, Jakarta, Indonesia



102

Czepid, John A, 1992, Competitive marketing Strategy : International Edition,
prentice Hall, New Jersey, USA
Berkowitz, Eric N, 1989, Marketing : Second Editon, Times Mirror, Mosby

Collage Publishing, St. Louis, Missouri



