DAFTAR PUSTAKA

A.Gima Sugiama, (2008), Metode Riset Bisnis dan Manajemen, Bandung: Guardaya
Intimarta

Alex, (2006).“Pengembangan Produk Abon Sapi Berdasarkan Preferensi Konsumen
Pada PT. Juara Food Industri”.

Barrios, K. (2008). The Business Analysis Process of New Product Development, p. 3.
Béackbrd and Nystrém (2006), Entrepreneur Marketing p. 13

Fox, S. (2011). new product development by screening. Improving new product
development by screening manufactured goods for potential disbenefits and
negative consequences, 1.

Gunawan, A. (2010). Pengembangan Produk Bumbu Berdasarkan Preferensi Pelanggan.
jakarta.

Kotler, Philip., and Amstrong. 2012. Prinsip —Prinsip Pemasaran, Terjemahan. Jilid 1.
Edisi Kedua Belas. Penerbit Erlangga. Jakarta.

Kotler & Keller, 2012.Marketing Management Edisi 14, Global Edition. Pearson Prentice
Hall.

Kotler, Philip dan Armstrong Gary. 1996. Dasar-Dasar Pemasaran-Jilid 2 Edisi 6, Jakarta
: Erlangga.

Kotler, Philip. 2012. Manajemen Pemasaran, Jakarta: Salemba Empat.

Massey, G. R. (2007). Interpersonal trust between marketing and R&D during new
product development projects, 4.

Massey, G. R. (2007). Interpersonal trust between marketing and R&D during new
product development projects, 2.

Moleong, L.J. (2006). Metodologi Penelitian Kualitatif, Bandung : PT. Remaja
Rosdakarya.

Rakhmat, Jalaluddin. 2007. Psikologi komunikasi. Bandung: PT Remaja Rosdakarya.

Spanjol, J. (2003). Idea Generation In the new product development; A cognitive ZZY

Front End Framwork Of The Fuzzy Front End. 21.

65
Program Magister Manajemen Universitas Kristen Maranatha



Stanton, William, J.,(2001),Prinsip-prinsip Pemasaran,Jilid Ketujuh, Jakarta:
Erlangga

Simamora, B. 2002.Panduan Riset Perilaku Konsumen. Jakarta: PT. Gramedia Pustaka
Utama.

Sugiyono, (2009). Statistika untuk Penelitian, Bandung : Alfa Beta.

Sutanto, Tribuana, Alex. 2006. Pengembangan Produk Abon Sapi Berdasarkan
Preferensi Konsumen Pada PT. Juara Food Industri. Universitas Indonusa Esa
Unggul Jakarta

Sugiyono, ( 2008 ). Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif, dan
R&D. Bandung : Alfabeta.

Tjiptono, Fandy. (2002), Strategi Pemasaran,Edisi Kedua, Penerbit Andi
Offset,Yogyakarta.

Trisna, Chandra, Stevanus. 2015. Analisa Proses dan Evaluasi Pengembangan Produk
Baru (New Product Development) Pada UD Raja Maritim. Universitas Kristen
Petra

Ulrich, K. T. & Eppinger, S. D. (2008). Product Design and Development Fourth
Edition. New York : the Mcgraw-Hill Companies Inc.

Yeniyurt, W. H. (2013). A longitudinal analysis of supplier involvement in buyers’ new
product development: working relations, inter-dependence,co-innovation, and
performance outcomes. 1.

http://ekonomi.kompasiana.com/bisnis/2014/03/09/implikasi-tahun-politik-dalam-
kesiapan-menyambut-afta-2015-640169.html Nur, B. B. (2014, march 9). Implikasi
Tahun Politik dalam Kesiapan Menyambut AFTA 2015. Retrieved mei 20, 2015,
from http://ekonomi.kompasiana.com/:

http://www.wawasanpendidikan.com/2014/11/Pengertian-Harga-Pokok-Harga-Pokok-
Produksi-dan-Harga-pokok-penjualan.html

www.business.qld. (2014, October 3). Retrieved mei 16, 2015, from New Product
Development:https://www.business.gld.gov.au/business/business-
improvement/new-product-development

www.Kompasinia.com.(2015,meiFriday).Retrieved from
http://ekonomi.kompasiana.com/bisnis/2014/03/09/implikasi-tahun-politik-dalam-
kesiapan-menyambut-afta-2015-640169.html

66
Program Magister Manajemen Universitas Kristen Maranatha


http://ekonomi.kompasiana.com/

www.pendidikanekonomi.com.(2015,may,wednesday).Retrievedfrom
http://www.pendidikanekonomi.com/2012/07/pengertian-dan-manfaat-atribut-
produk.html

www.proxsisgroup.com.(2015,may).Retrieved from http://proxsisgroup.com/grp/strategi-

67
Program Magister Manajemen Universitas Kristen Maranatha



