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ABSTRACT 
 
 
This study aimed to analyze the effect of the application of environmental 
management accounting to corporate social responsibility with stakeholders as an 
intervening variable. 
Data collection methods used in this research is purposive sampling. There are 16 
companies that the population of the Indonesian Textile Association. The raw data is 
processed with Microsoft Excel, followed by descriptive statistical processing, 
estimating model of path analysis, and hypothesis test using SPSS 19.0 for Windows. 
The analysis showed that the simultaneous implementation of environmental 
management accounting effect on stakeholders at 9.11%, environmental 
management accounting does not significantly influence corporate social 
responsibility with a percentage of 4.39% influence, stakeholder significant effect on 
the corporate social responsibility of 7.95% and final testing states that 
environmental management accounting does not significantly influence corporate 
social responsibility with stakeholders as an intervening variable, with a total effect 
of only 1.00%. 

 
Keywords:  Environmental management accounting, corporate social responsibility, 

and stakeholder. 
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ABSTRAK 
 
 

Penelitian ini bertujuan untuk menganalisis pengaruh penerapan akuntansi 
manajemen lingkungan terhadap corporate social responsibility dengan stakeholder 
sebagai variabel intervening. 
Metode pengumpulan data yang digunakan dalam penelitian ini adalah purposive 
sampling. Terdapat 16 perusahaan  yang pada populasi Asosiasi Pertekstilan 
Indonesia. Data mentah diolah dengan Microsoft Excel yang dilanjutkan dengan 
pengolahan statistik deskriptif, pengestimasian model analisis jalur, dan uji hipotesis 
dengan menggunakan SPSS 19.0 for Windows. 
Hasil analisis menunjukkan bahwa secara simultan penerapan akuntansi manajemen 
lingkungan berpengaruh terhadap stakeholder sebesar 9,11%, akuntansi manajemen 
lingkungan tidak berpengaruh signifikan terhadap corporate social responsibility  
dengan persentase pengaruh sebesar 4,39%, stakeholder berpengaruh signifikan 
terhadap corporate social responsibility sebesar 7,95% dan pengujian terakhir 
menyatakan bahwa akuntansi manajemen lingkungan tidak berpengaruh signifikan 
terhadap corporate social responsibility dengan stakeholder sebagai variabel 
intervening, dengan total pengaruh hanya sebesar 1,00%. 
 
Kata-kata kunci:  Akuntansi manajemen lingkungan, corporate social responsibility,  

dan stakeholder 
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