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Kecemasan adalah perasaan sangat tidak nyaman, berupa ketidakpastian 

tentang sesuatu yang belum terjadi, diikuti oleh adanya sensasi tubuh. Cleaning 

service merupakan pekerjaan yang banyak memiliki faktor untuk timbulnya suatu 

kecemasan. 

Tujuan penelitian adalah untuk mengetahui tingkat dan faktor-faktor pencetus  

kecemasan pada cleaning service Fakultas Kedokteran Universitas Kristen 

Maranatha Bandung. 

 Penelitian ini termasuk penelitian desktiptif observasional dengan teknik 

pengambilan data melalui survei dan wawancara. Sebanyak 22 orang responden 

diwawancarai menggunakan Hamilton Rating Scale For Anxiety (HARS) juga 

diberikan pula kuisioner. Data yang diukur adalah tingkat kecemasan dan faktor 

penyebab gangguan kecemasan. Analisis data dilakukan analisis univariat. 

     Hasil penelitian dari kuisioner didapatkan nilai tinggi pada responden yang  

selalu berusaha mendapatkan penghasilan lebih baik sebanyak 20 orang (90,90%), 

faktor responden yang tidak merasa puas dengan penghasilannya sebanyak 19 

orang (86,36%), faktor responden yang merasa layak mendapatkan pekerjaan 

yang lebih baik sebanyak 18 orang (81,81%), faktor responden yang cemas akan 

kehilangan pekerjaan sebanyak 14 orang (63,63%), dan faktor responden yang 

merasa hidup merupakan suatu rutinitas sebanyak 13 orang (59,09%). Didapatkan 

juga hasil HARS yaitu, cleaning service tanpa kecemasan 1 orang (3.33%), 

kecemasan ringan 4 orang (16.67%), kecemasan sedang 4 orang (23.33%), 

kecemasan berat 8 orang (43.33%), dan cleaning service dengan kecemasan berat 

sekali sebanyak 5 orang (13.33%). 

Kesimpulan dari penelitian ini ialah angka kecemasan pada cleaning service 

Fakultas Kedokteran Universitas Kristen Maranatha Bandung cukup tinggi 

dengan faktor yang memungkinkan untuk terjadinya kecemasan tersebut adalah 

faktor pribadi, faktor lingkungan, faktor keluarga, faktor agama, dan faktor 

pekerjaan. 
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ABSTRACT 

THE DESCRIPTIVE OF ANXIETY OF THE CLEANING SERVICE  IN 
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BANDUNG YEAR 2009 

 

Nicholas Marco Arga Hutama Hutauruk, 2010; 1st tutor: dr. Jan Piter T 

Sihombing, Sp.KJ., M.Kes. 

 

     Anxiety is a feeling very uncomfortable, in the form of uncertainty about 

something that has not happened, followed by the sensation of the body. Cleaning 

service is a job that has many risks for becoming anxious. 

     The research objective is to determine the level and the factors triggers anxiety 

of the cleaning service in Medicine Faculty Marantha Christian University 

Bandung. 

     This research was an observational descriptive study with retrieval techniques 

through surveys and interviews. A total of 22 respondents were interviewed using 

the Hamilton Rating Scale for Anxiety (HARS) and also given questionnaires. The 

data measured was the level of the factors causing anxiety and anxiety disorders. 

Data analyzed with univariate analysis. 

     The results of the questionnaire obtained a high value on the respondents who 

tried to get better earnings  as many as 20  people (90.90%), factors that 

respondents were not satisfied about their salary  as many as 19  people 

(86.36%), factors that respondents who thought afford to have a better job as 

many as 18 people (81.81%), factors that respondents worried to lose their job as 

14 people (63.63%), and the factors that respondents thought that life was a 

routines as many as 13 people (59.09%). Also obtained the results HARS, 

cleaning service without anxiety 1 person (4.54%), mild anxiety 4 people 

(18.18%), anxiety was 4 people (18.18%), severe anxiety 8 people (36.36%), and 

cleaning service with severe anxiety once as many as 5  people (22.72%). 

     The conclusions of this study is the number of anxiety of the cleaning service in 

Medicine Faculty Marantha Christian University Bandung is high by a factor 

which allows for the occurrence of anxiety are personal factors, environmental 

factors, family factors, religion factors, and job factors.  
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