
 

Universitas Kristen Maranatha 

90 

DAFTAR PUSTAKA 

 
Assael, H. (2001), “Consumer Behavior,” 6th ed., Cincinatti, OH: South Western 

College Publishing. 
 
Ballester, Elena Delgado. (2003), “Development and validation of a brand trust 

scale,” International Journal Market Research. 
 
Ballester, Elena Delgado, and Aleman, Jose Luis M. (2001), “Brand Trust in The 

context of Consumer Loyalty,” European Journal of Marketing, Pg. 1238-
1258, 35, 11/12. 

 
Ballester, Elena Delgado. (2004), “Applicability of a brand trust scale across 

product categories: A multigroup invariance analysis,” European Journal of 
Marketing, Pg. 573-592, 38, 5/6. 

 
Ballester, Elena Delgado, and Aleman, Jose Luis M. (2005), “Does brand trust 

matter to brand equity?,” The Journal of Product and Brand Management, 
Pg. 187-196, 14, 2/3. 

 
Bungin, Burhan. (2005), “Metodologi Penelitian Kuantitatif: Komunikasi, 

Ekonomi, dan Kebijakan Publik Serta Ilmu-ilmu Sosial Lainnya,” edisi 
pertama, Jakarta: PRENADA MEDIA. 

 
Carthy, Mc.E. Jerome. (1985), “Dasar-dasar Pemasaran,” dialihbahasakan oleh 

Simantupang, Albert J.P., Pasaribu, T. John C., Sitompul, Rudy P., Jakarta: 
FE Universitas Kristen Indonesia. 

 

Griffin, Jill (2005), “Customer Loyalty: Menumbuhkan dan Mempertahankan 
Kesetiaan Pelanggan,” Dialihbahasakan oleh Yahya, Dwi Kartini, Edisi 
Revisi dan Terbaru, Jakarta: Erlangga. 

 

Hair, J.F., Anderson, R.E., Tatham, R.L., and Black, W.C. (1998), “Multivariate 

Data Analysis,” 5
th

 ed, Upper Saddle River, New Jersey: Prentice Hall, Inc. 
 
Hasan, Ir. M. Iqbal. (2002), “Pokok-Pokok Materi Statistik 1 (Statistik 

Deskriptif),” Edisi Kedua, Jakarta: PT. Bumi Aksara. 
 
http:// www.Nokia.com/ 
 
http:// www.republika.co.id/ 
 
Kartajaya, Hermawan. (2004), “Hermanan Kartajaya on Brand seri 9 Elemen 

Marketing,” Bandung: PT Mizan Pustaka. 
 
Kotler, P. (2000), “Manajemen Pemasaran,” Dialihbahasakan oleh Hendra 

Teguh, S.E., Ak, Ronny A Rusli, S.E.Ak, Drs. Benjamin Molan, Edisi 
millenium, Jilid 1, Jakarta: Indeks.  



 

Universitas Kristen Maranatha 

91 

 
Kotler, P. (2000), “Manajemen Pemasaran,” Dialihbahasakan oleh Hendra 

Teguh, S.E., Ak, Ronny A Rusli, S.E.Ak, Drs. Benjamin Molan, Edisi 
millenium, Jilid 2, Jakarta: Prenhallindo.  

 
Magdalena, N. (2005) “Analisis Pengaruh Situasi, Produk, Individu Pada 

Perlaku Membeli Dan Mengkonsumsi Makanan Ringan.” Tesis Program 
Pascasarjana UGM (Tidak Dipublikasikan). 

 
Maulana, Agus. (1999) ”Merek: Peran dan Kaitannya dengan Sukses Produk.” 

Usahawan No. 08 Tahun XXVIII. 
 
Mowen, John. C., and Minor, Michael. (2002), “Perilaku konsumen,” 

Dialihbahasakan oleh Yahya, Dwi Kartini, Edisi 5, Jilid 2, Jakarta: Erlangga. 
 
Mulyanta, Edi S. (2005), “Kupas Tuntas Telepon Seluler Anda,” Yogyakarta: 

ANDI. 
 
Oktaviani, Linda. (2006), “Pengelompokan Motivasi Berbelanja Pelanggan 

Bandung Trade Center di Bandung,” Skripsi Program Sarjana Universitas 
Kristen Maranatha (Tidak Dipublikasikan).   

 
Peter, J. Paul and Olson, Jerry C. (1999), “Consumer Behavior Perilaku 

Konsumen dan Strategi Pemasaran,” dialihbahasakan oleh Sihombing, 
Damos, edisi keempat, Jilid pertama, Jakarta: Erlangga. 

 
Peter, J. Paul and Olson, Jerry C. (2000), “Consumer Behavior Perilaku 

Konsumen dan Strategi Pemasaran,” dialihbahasakan oleh Sihombing, 
Damos, edisi keempat, Jilid kedua, Jakarta: Erlangga. 

  
Reast, Jon D. (2005), “Brand trust and brand extension acceptance: the 

relationship,” The Journal of Product and Brand Management, Pg. 4-13, 14. 
 
Santoso, S dan Tjiptono R. (2001), “Riset Pemasaran, Konsep dan Aplikasi 

dengan SPSS,” Jakarta: Elex Media Komputindo. 
 
Santoso, S (2002), “Buku Latihan SPSS, Statistik Multivariat,” Jakarta: Elex 

Media Komputindo. 
 
Santoso, S (2004), “Mengatasi Berbagai Masalah Statistik dengan SPSS Versi 

11,5,” Cetakan kedua, Jakarta: Elex Media Komputindo. 
 
Schiffman, Leon G., and Kanuk, Leslie Lazar. (2004), “Consumer Behavior,”  

8
th

 ed, Upper Saddle River, New Jersey: Prentice Hall, Inc. 
 
Taylor, Steven A., and Hunter, Gary. (2003), “An Exploratory Investigation into 

The Antecedents od Satisfaction, Brand Attitude, and Loyalty within (B2B) 



 

Universitas Kristen Maranatha 

92 

eCRM Industry,” Journal of Consumer Satisfaction, Dissatisfaction and 
Complaining Behavior, Pg. 19-35, 16. 

 
Bei, Lien Ti and Chiao, Yu Ching. (2001), “An integerated model for the effect of 

perceived product, perceived service quality, and perceived price fairness on 
costumer satisfaction and loyalty,” Journal of customer satisfaction, 
Dissatisfaction, and complaining behavior, Pg. 125-141, 14. 

 
Tjiptono, Fandy (2005), “Brand Management & Strategy,” edisi pertama, 

Yogyakarta: ANDI. 
 
Yodhi a., “Revolusi Nokia : Kisah Nokia Menguasai Pasar Ponsel  Global,” 

http://google.com/, 2006.  
 
 
 
 
 


