
DAFTAR PUSTAKA 

 

Arndt, J., Word of Mouth Advertising, New York : Advertising Research 

Foundation, 1967 

Brooks, Robert C. C, Jr., Word of Mouth Advertising in Selling New Product, 

Journal of Marketing, 1957 

Bovee and Arens, “ Contemporary Advertising “, Edisi ke 2, 1986 

Engel James F and Blackwell Roger. D and Miniard Paul. W 

Frank Jefkin, “ Periklanan “, Edisi ketiga, Erlangga, Jakarta, 1996. 

H. Djaslim Saladin, SE ; “ Unsur – unsur Inti  Pemasaran  dan  Manajemen 

Pemasaran “, Bandung, 1996. 

Kotler, Philip, “ Marketing Management “ : The Millenium Edition, New Jersey : 

Prentice Hall International, 2000 

Kotler, Philip and Gary Armstrong, “ Dasar – dasar Pemasaran “ ( Principle of 

Marketing ), jilid 1,2, Prenhalindo, Jakarta, 1996. 

Kotler, Philip, “ Manajemen Pemasaran “, Prenhalindo, Jakarta, 2002. 

Rhenald Khasali, “ Manajemen Periklanan “ : Konsep dan Aplikasinya di 

Indonesia, Pustaka Utama Graffin, Cetakan ke empat, Jakarta, 1995. 

Shimp, A. Terrance, Advertising Promotion and Supplemental, “ Aspects of 

Integrated Marketing “, Edisi 4, 1997. 



Stanton, , J. William, “ Fundamentals of Marketing “, Seventh Edition, Mc Graw 

Hill., International Edition, Singapore, 1994. 

Stanton, J. William ; Lamarto “ Prinsip Pemasaran “, Jilid 1 Edisi  7, Penerbit 

Erlangga, Jakarta, 1994. 

Solomon, Michael R, Secondary Edition, Paramount Massachusets, 1994. 

Wells, William D and David Prensky, “ Consumer Behaviour “, Canada, John 

Wiley, 1996. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 


