
Universitas Kristen Maranatha

Daftar Pustaka 

 

Buchari Alma, “Manajemen Jasa dan Pemasaran Jasa”, 2000. 

Fandy Tjiptono. “Manajemen Jasa”. Yogyakarta: Penerbit Andi Offset, 2001. 

Griffin, Jill, “Consumer Loyalty: How to Keep It, How to Earn It”, New York: 

Lexington Books, 1995 

Kotler, Philip, “Marketing Management”, New Jersey, Prentice Hall, Millenium 

Edition, 2000. 

Kotler, Philip, “Manajemen Pemasaran”, Ji1id 2, Jakarta: PT Prehallindo 2002. 

Kotler, Philip ,“ Manajemen Pemasaran”, Jakarta, Penerbit Prehallindo, 1997. 

Mohamad Nazir, “Metode Penelitian”, Jakarta, 1988. 

Parasuraman A, V.A Zeithaml, L.L Berry, “A Conceptual Model of Service Quality 

and It’s Implication for Future Research”, Journal of Marketing, Vol.49 

(Fall), p. 41-50, 1985. 

Saladin, Djaslim,“Manajemen Pemasaran, Analisis Perencanaan, Pelaksanaan 

dan Pengendalian”,Jakarta, Penerbit Erlangga, 2002. 

Sudjana, “ Metode Statistik”,  Bandung, Penerbit Tarsito, 1998.  

Sudjana, “Statistika Untuk Ekonomi dan Niaga”, Edisi Ketiga, Jilid II, Bandung, 

Tarsito,1993. 

Yang, Zhilin & Robin T.Peterson, “Customer Perceived Value, Statisfaction, and 

Loyalty: The Role of Switching Cost”,  Psychology & Marketing Journal, 

Vol 21, Wiley InterScience, p.799-822, 2004. 



Universitas Kristen Maranatha

Zeithaml, Valerie A., Mary Jo Bitner, “Service Marketing”, Second Edition, 

McGraw-Hill, 1994 

 

Lain-lain: 

1. Majalah Rias Salon edisi 17-November 2004. 

2. Majalah Rias Salon edisi 13-Juni 2004. 

3. Majalah Rias Salon edisi 20-Januari 2005. 

4. Majalah Rias Salon edisi 6-November 2003. 

5. Majalah Rias Salon edisi 15-Agustus 2004. 

6. Kompas 20 Oktober 2004. 

7.   Power, Christopher. Business Week 11 November 1991. 

8. Kamus Besar Bahasa Indonesia 1995. 

 


