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ABSTRAK 

 

 

Usaha mikro dan kecil memiliki peran yang tidak kalah penting dalam 

mendukung perekonomian suatu negara karena dapat menjadi ujung tombak 

industri nasional, menciptakan lapangan pekerjaan tapi juga berkontribusi 

mengatasi masalah pengangguran di Indonesia. Di Indonesia sendiri, menurut 

sensus ekonomi tahun 2006 yang dilaksanakan oleh Badan Pusat Statistik (BPS), 

menunjukan bahwa seluruh perusahaan/usaha di luar sektor pertanian tercatat 

sebanyak 22,7 juta. Entrepreneurial Leadership sangat penting dimiliki dalam 

sebuah industri untuk tetap bertahan dan berkembang ditengah – tengah 

persaingan yang semakin ketat karena tidak semua entrepreneur memiliki 

entrepreneurial leadership. Selain memiliki entrepreneurial leadership, inovasi 

juga merupakan bagian penting dalam keberhasilan suatu usaha. Sampel yang 

digunakan dalam penelitian ini adalah anggota organisasi Dunia Pengusaha 

Bandung yang masih aktif sejumlah 162 orang. Dari hasil penelitian pada variabel 

entrepreneurial leadership, dimensi visionary memiliki skor paling tinggi. 

Sedangkan skor terendah terdapat pada dimensi innovativeness. Pada variabel 

product innovation, dimensi dengan skor tertinggi terdapat pada dimensi quality. 

Sedangkan skor terendah terdapat pada dimensi radical innovation. Secara 

keseluruhan dapat disimpulkan bahwa variabel product innovation dipengaruhi 

positif dan signifikan oleh entrepreneurial leadership. 

Kata kunci: Entrepreneurial Leadership, product innovation, usaha mikro dan 

kecil 
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ABSTRACT 

 

 

Micro and small businesses have a role that is no less important in supporting the 

economy of a country because it can be the spearhead of the national industry; 

creating jobs, but also contribute to overcoming the problem of unemployment in 

Indonesia. In Indonesia alone, according to the 2006 economic census conducted 

by the Badan Pusat Statistik (BPS), showed that all companies / businesses 

outside the agricultural sector stood at 22.7 million. Entrepreneurial Leadership 

is very important in an industry to survive and thrive amid - amid increasing 

competition as not all entrepreneurs have entrepreneurial leadership. In addition 

to having entrepreneurial leadership, innovation is also an important part in the 

success of a business. The sample in this study is a member organization of Dunia 

Pengusaha Muda in Bandung that still active in the organization. There are 162 

people used as respondents. It can be seen from the variable entrepreneurial 

leadership, dimensions with the highest scores are in the visionary dimension. 

While the lowest scores are the innovativeness. It can be seen also in variables 

product innovation, dimensions with the highest scores is on the dimensions of 

quality. While the lowest scores are the radical innovation. Overall it can be 

concluded that the variable product innovation positively and significantly 

influenced by entrepreneurial leadership. 

 

Keywords: Entrepreneurial Leadership, product innovation, micro and small 
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