ABSTRACT

REBRANDING AND PROMOTION
OF CASSAVA PRODUCTS
MADE BY CIRENDEU TRADITIONAL VILLAGE

Sandra Suwarni Setiyadi
0964222

Cirendeu Traditional Village is one of the villages which believes in Sundanese Wiwitan
and still preserves the tradition of consuming cassava. This village produces various food
made from cassava as their additional income. There are many variant of produtcs made
by Cirendeu Traditional Village, such as eggroll, cassava dendeng, cassava cireng,
cheesestick, rangginang, opak, and others.  However, their products are still lack of
identity and only a few people know about these products. Therefore, it is deemed
important to do a rebranding and promotion to increase people’s interest in buying local
products such as Cirendeu cassava products. The concepts of this branding are traditional
and low budget. Traditional because the village still holds on their tradition, and the
production process of their cassava by Cirendeu Village still traditional. The low budget
is applied to the simple packaging as its main media. The packaging will use inexpensive
material that is affordable and practical such as samson paper which is printed with only
one color for the target market of middle economy-class people. Most of the media of
promotion are social media, such as Facebook, Twitter, and Instagram. Other means of
promotion are by using merchandise for instance mug and totebag. By rebranding and
promoting the products, people will know more about Cirendeu Traditional Village and
can help preserving Indonesian culture as well as helping to increase public interest to

buy local products like Cirendeu cassava products.
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ABSTRAK

RE-BRANDING DAN PROMOSI
PRODUKSI HASIL OLAHAN SINGKONG
KAMPUNG ADAT CIRENDEU

Oleh
Sandra Suwarni Setiyadi
NRP 0964222

Kampung Adat Cirendeu adalah salah satu kampung yang menganut Sunda Wiwitan
dan masih mempertahankan budaya mengkonsumsi singkong secara turun temurun.
Kampung Adat Cirendeu menghasilkan produk olahan singkong sebagai mata
pencaharian tambahan. Ada berbagai macam varian produk olahan yang dihasilkan,
antara lain adalah eggroll, dendeng singkong, cireng singkong, cheesestick,
rangginang, opak, dan masih banyak produk lainnya.. Tetapi mereka masih belum
mempunyai identitas sehingga belum banyak dikenal oleh masyarakat lokal. Karena
itu, diperlukan re-branding dan promosi untuk meningkatkan minat masyarakat untuk
membeli produk lokal seperti produk singkong Cirendeu. Konsep dari Re-branding
ini adalah tradisional dan low budget. Tradisional karena produk yang diolah
berbahan dasar singkong yang pengolahannya hanya secara tradisional dengan
peralatan yang masih sederhana. Low budget diterapkan pada kemasan dengan desain
yang sederhana sebagai media utamanya, dengan media yang cukup murah,
terjangkau, dan praktis untuk target menengah, seperti kertas samson yang di print
hanya dengan satu warna saja. Sebagian besar media promosi yang digunakan adalah
media sosial, seperti facebook, twitter, dan instagram. Promosi lainnya menggunakan
merchandise, seperti mug dan totebag. Adanya re-branding dan promosi produk hasil
olahan singkong Kampung Adat Cirendeu diharapkan masyarakat bisa lebih
mengenal Kampung Adat Cirendeu dan ikut membantu melestarikan budaya di
Indonesia dan membantu meningkatkan minat masyarakat untuk membeli produk

lokal seperti produk singkong Cirendeu.
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