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ABSTRAK 

 

Buying intention atau minat beli konsumen dipengaruhi oleh banyak faktor, salah satunya adalah 

store atmosphere. Penelitian ini meneliti pengaruh store atmosphere terhadap buying intention 

konsumen. Store atmosphere sendiri terdiri dari beberapa variable yaitu, exterior, general 

interior, store layout, dan interior. Buying intention adalah minat beli konsumen, dalam 

penelitian ini minat beli yang diteliti adalah melalui pengaruh dari store atmosphere. 

Berdasarkan tujuan penelitianya, penelitian ini menggunakan jenis penelitian Causal 

Explanatory yang bertujuan menguji dan menganalisa ada atau tidaknya pengaruh store 

atmosphere terhadap buying intention. Metode pengumpulan data dari penelitian ini 

menggunakan kuesioner. Hasil penelitian ini menunjukan bahwa terdapat pengaruh dari store 

atmosphere yang terdiri dari exterior, general interior, interior, dan store layout terhadap buying 

intention. Hasil yang didapat dari penelitian ini sesuai dengan tujuan yang telah ditetapkan. 

 

Kata kunci : Store atmosphere, Exterior, General Interior, Store Layout, Interior, Buying 

Intention. 
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ABSTRACT 

 

Buying intention or interest in consumer purchasing affected by many factors, one of which is the 

store atmosphere. This study investigated the effect of store atmosphere for consumer buying 

intention. Store atmosphere itself consists of several variables, namely, exterior, general interior, 

store layout and interior. Buying intention is consumer buying interest, in this study investigated 

buying interest is through the influence of store atmosphere. Based on the research goals, this 

study uses Causal explanatory type of research that aims to test and analyze whether or not the 

store atmosphere influence on buying intention. The method of collecting data from this study 

using a questionnaire. These results indicate that there is an influence of store atmosphere 

consisting of exterior, general interior, interior, and store layout to buying intention. The results 

of this study in accordance with its intended purpose. 

Keywords: Store atmosphere, Exterior, Interior General, Store Layout, Interior, Buying 

Intention. 
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