ABSTRAK

Penelitian ini dilatarbelakangi oleh ketatnya tingkat persaingan antar perusahaan
produsen minuman isotonik. Masalah dalam penelitian ini adalah “bagaimana
pengaruh dari kualitas produk dan elemen iklan televisi, yaitu isi pesan iklan, daya
tarik iklan, durasi iklan dan musik iklan terhadap minat beli konsumen pada produk
minuman isotonik merek Pocari Sweat?”” tujuan dari penelitian ini yaitu menganalisis
kualitas produk dan elemen — elemen iklan televisi tersebut terhadap minat beli
konsumen pada produk minuman isotonik merek Pocari Sweat. Penelitian ini
menggunakan sampel sebanyak 150 mahasiswa Fakultas Ekonomi Universitas
Kristen Maranatha. Teknik pengambilan sampel menggunakan metode purposive
sampling dengan kriteria pernah mengonsumsi dan melihat iklan Pocari Sweat di
televisi. Pengujian hipotesis parsial dalam penelitian ini menggunakan one sample t—
test dan uji F atau uji ANOVA untuk pengujian hipotesis simultan. Hasil analisis data
menunjukkan bahwa variabel kualitas produk dan musik iklan berpengaruh positif
dan signifikan pada tingkat signifikan 5%. Adjusted R? sebesar 0.29, yang berarti
29% variasi pada minat beli konsumen dapat dijelaskan oleh variasi dari variabel
kualitas produk, isi pesan iklan, daya tarik iklan, durasi iklan, dan musik. Sisanya
71% dijelaskan oleh faktor — faktor lain diluar model.

Kata Kunci : Kualitas Produk, lklan, dan Minat Beli Konsumen.
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ABSTRACT

This research is motivated by the tight level of competition among companies isotonic
beverage manufacturers. The problem in this research is "how the influence of the
quality of products and elements of television advertising, namely advertising
messages, the appeal of the ad, ad duration and the music of advertising on consumer
buying interest in isotonic drink brands Pocari Sweat?" The purpose of this study is
to analyze the quality of products and elements - elements of the television
advertisement for consumer purchase interest in isotonic drink Pocari Sweat brand.
This study used a sample of 150 students of the Faculty of Economics, University of
Maranatha. The sampling technique used purposive sampling with criteria had been
taking and viewing ads on television Pocari Sweat. Partial hypothesis testing in this
study using a one sample t-test and F-test or ANOVA for hypothesis testing
simultaneously. The result showed that the variable quality of the products and
advertising music positive and significant impact on a significant level of 5%.
Adjusted R20.29, which means that 29% of the variation in consumer buying interest
can be explained by the variation of the variable quality of the product, the content of
the advertising message, the appeal of the ad, ad duration, and music. The remaining
71% is explained by factors - other factors outside the model.

Keywords: Quality Of Product, Advertising, and Consumer Buying Interest.
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