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Bandung merupakan kota kreatif yang menghasilkan berbagai macam jenis fesyen, salah
satunya fesyen patchwork. Kraviti merupakan salah satu rumah produksi kerajinan
patchwork di Bandung yang berhasil menciptakan teknik patchwork baru ke dalam segi
fesyen. Fesyen patchwork produk Kraviti selalu membawa aksen lokal Indonesia, yaitu
batik. Selain itu, fesyen patchwork produk Kraviti juga memiliki nilai jual serta kualitas yang

tinggi.

Namun, fesyen patchwork Kraviti belum mempunyai identitas yang jelas di kalangan pecinta
fesyen Kota Bandung. Oleh karena itu, perlu dibuat sebuah perancangan branding fesyen
patchwork Kraviti. Perancangan ini bertujuan untuk menarik minat masyarakat, khususnya
kaum wanita dewasa muda di Kota Bandung agar lebih menghargai brand lokal daripada
brand luar, serta mengubah pola pikir mereka tentang brand fesyen lokal yang masih buruk.
Manfaat dari perancangan ini adalah agar nilai-nilai budaya lokal Indonesia tetap dihargai
dan tidak dipandang rendah.

Karena produk fesyen patchwork Kraviti selalu diaplikasikan dengan kain batik, maka
perancangan branding fesyen patchwork Kraviti ialah elegan serta etnik. Konsep kreatif
yang digunakan yaitu dengan menampilkan foto-foto produk fesyen patchwork Kraviti yang
elegan serta memiliki kesan etnik. Selain itu, perancangan juga terdiri dari corporate
branding hingga media promosi launching fesyen patchwork Kraviti, seperti website, media
sosial, hang tag, buku katalog, packaging, dan window display.
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ABSTRACT

THE BRANDING DESIGN OF PATCHWORK
FASHION FROM KRAVITI
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NRP 1164059

Bandung is a creative city with various kinds of fashions, one of which is patchwork
fashion. Kraviti is a production house specializing in the designing patchwork
fashions in Bandung with innovative techniques. The patchwork fashion products
always foreground local Indonesian taste like batik. The products are also of high
value and quality.

And yet, Kraviti has yet to gain identity in the world of local fashion in Bandung.
Thus, branding design for Kraviti patchwork needs to be arranged in order to gain
the attraction of women and to make them appreciate the local product more and to
change their perception towards the local brand fashion which somehow is still
questioned. The purpose of this design is to maintain the local value of Indonesia so
as to be well appreciated and not to be undervalued.

Kraviti patchwork always makes use of batik in its application to make it elegant and
ethnical. The design also involves corporate branding and the promotional media for

the launching of the products like websites, hang tag, catalogue books, packaging
and window display.
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