
 

85 

Universitas Kristen Maranatha 

DAFTAR PUSTAKA 

 

Alma, B. (2002). Manajemen Pemasaran dan Pemasaran Jasa. CV Alvabeta: 

Bandung. 

Alma, B. (2007). Manajemen Pemasaran & Pemasaran Jasa. CV. Alfabeta: 

Bandung. 

Barnes, J.G. (2001). Secrets of Customer Relationship Management: it’s All 

About How You Make Them Feel. Mcgraw-Hill: New York. 

Ballester, E.D., Alemán, A.J.L. (2001). Brand Trust in the Context of Consumer 

Loyalty. European Journal of Marketing. 

Ballester, E.D., Aleman, J.L.M. (2005). Does Brand Trust Matter to Brand 

Equity?. Journal of Product and Brand Management, 14/3. 

Bastian, D.A. (2014). Analisa Pengaruh Citra Merek (Brand Image) dan 

Kepercayaan Merek (Brand Trust) Terhadap Loyalitas Merek (Brand 

Loyalty) ADES PT. Ades Alfindo Putra Setia. Jurnal Manajemen 

Pemasaran Petra, Vol 2 No. 1. 

Costabile, M., Raimondo, M.A., Miceli, G. 2002. A Dynamic Model of Customer 

Loyalty. Proceedings of the 31st Annual Conference of the European 

Marketing Academy. 

Chaudhuri, A., Holbrook, M.B. (2001). The Chain Effect From Brand Trust and 

Brand Affect to Brand Perfomance: The Role of Brand Loyalty. Journal of 

Marketing, April. 

Cooper, D.R., Schindler, P. S. (2011). Business Research Methods. Singapore: 

The McGraw-Hill Companies, Inc. 

Engel, F.J. (2001). Consumen Behaviour, 9 th Edition. Harcourt, Orlando. 

Ferrinadewi, E. (2008). Merek dan Psikologi Konsumen. Jakarta: Graha Ilmu. 

Fisk,P. (2006). Marketing Genius. Jakarta: PT Elek Media. 

Griffin, Jill. (2002). Customer Loyalty How to Earn It, How to Keep It. Kentucky: 

McGraw-Hill. 

Gustam. (2012). Faktor Risiko Dehidrasi Pada Remaja dan Dewasa. Departemen 

Gizi Masyarakat Fakultas Ekologi Manusia Institut Pertanian Bogor. 



 

86 

Universitas Kristen Maranatha 

Giddens. (2002). Customer Loyalty : Menumbuhkan dan Mempertahankan 

Kesetiaan Pelanggan. Ahli Bahasa : Dwi Kartini Jaya. Edisi Revisi dan 

Terbaru. Jakarta : Erlangga. 

Ghodeswar, B.M. (2008). Building Brand Identity in Competitive Markets: a 

Conceptual Model, Journal of Product & Brand Management, Volume 17, 

number 1. 

Griffin, J. (2003). Customer Loyalty : Menumbuhkan Dan Mempertahankan 

Pelanggan. Jakarta, Airlangga. 

Ghozali, I. (2013). Aplikasi Analisis Multivariate Dengan Program IBM SPSS. 21 

Update PLS Regresi. Badan Penerbit Universitas Diponegoro. 

Hartono, J. (2011). Metodologi Penelitian Bisnis: Salah Kaprah dan Pengalaman-

Pengalaman. Yogyakarta: BPFE. 

Hurriyati, R. (2010). Bauran Pemasaran Jasa dan Loyalitas Konsumen. Bandung: 

Alfabeta. 

Hiscock, J. (2001). Disloyalty becomes the Norm. Marketing, 21. 

Kasmir. (2005). Etika Customer Service. RajaGrafindo Persada. Jakarta. 

Kotler, P. (2000). Manajemen Pemasaran. Edisi I. Jakarta: Penerbit Salemba 

Empat. 

Kotler, P., Amstrong. (2008). Prinsip-prinsip Pemasaran. Jilid 1 dan 2.Edisi 12. 

Jakarta: Erlangga. 

Keller, K.L.  (2001). Building Customer-Based Brand Equity:  A Blueprint for 

Creating Strong Brands. Marketing Management,  July/August. 

Keller, K.L. (1993). Conceptualizing, Measuring, and Managing Customer-Based 

Brand Equity.  Journal of Marketing, 57 (January). 

Kotler, P., Keller, K.L. (2007). Manajemen Pemasaran, Edisi 12. Jilid 2. Penerbit 

PT Indeks : Jakarta. 

Kustini., (2011). Experiental Marketing, Emotional Branding, and Brand Trust 

and their Effect on Loyalty on Honda Motorcycle Product. Journal of 

Economics, Business, and Accountancy Ventura, Vol. 14, No. 1. 

Kotler,P., Lane, K.K. (2010). Manajemen Pemasaran, Jilid 1, Edisi Ketiga belas, 

Penerbit Erlangga, Jakarta. 

Kopko, P.L. (2008). Benefits of Alkaline Water. Alkaline People Publishing. 



 

87 

Universitas Kristen Maranatha 

Kotler, P., Keller, K.L. (2009). Manajemen Pemasaran terjemahan : Bob Sabran, , 

Edisi 13 jilid 1 dan 2 , Penerbit Erlangga. 

Lupiyoadi., Rambat., Hamdani, A. (2006). Manajemen Pemasaran Jasa, Edisi 

Kedua. Jakarta : Penerbit Salemba Empat. 

Lau, G., Lee, S. (1999). Consumers Trust in a Brand and Link to Brand Loyalty. 

Journal Of Market Focused Management. 

Mowen., J.C., Michael, M. (2001). Perilaku Konsumen. Jilid 1. Jakarta: Erlangga. 

Mowen, J.C., Michael, M. (2002). Perilaku Konsumen Jilid 1, Edisi Kelima 

(terjemahan), Erlangga, Jakarta. 

Matzler, K., Krauter, S.G., Bidmon, S. (2006). The Value Brand Trust Brand 

Loyalty Chain: An Analysis of Some Moderating Variables. Innovative 

Marketing, Volume 2 Issue 2. 

Mowen, J.C., Minor, M. (2002). Perilaku Konsumen. Jilid Kedua. Jakarta: 

Erlangga. 

Matzler, K., Krauter, S.G., Bidmon, S. (2008). Risk Aversion and Brand Loyalty: 

The Mediating Role of Brand Trust and Brand Affect. Journal of Product 

and Brand Management, 17/3. 

Morgan, R., Hunt, S. (1994). The Commitment Trust Theory of The Relationship 

Marketing. Journal of Marketing Research, Vol.58. 

Mohammad, A.A.S. (2012). The Effect of Brand Trust and Perceived Value in 

Building Brand Loyalty. International Research Journal of Finance and 

Economics, Issue 85. 

Mahfoedz, Ircham. (2005). Ilmu Perilaku dan Aplikasinya dalam Masyarakat. 

Jakarta: Rhineka cipta. 

Notoatmodjo, S. (2003). Pendidikan Dan Perilaku Kesehatan. Rineka Cipta. 

Jakarta. 

Notoatmodjo, S. (2007). Promosi Kesehatan dan Ilmu Perilaku. Jakarta : Rineka 

Cipta. 

Notoatmodjo, S. (2005). Pendidikan dan Perilaku Kesehatan. Jakarta : Rineka 

Cipta. 



 

88 

Universitas Kristen Maranatha 

Nguyen, N., LeBlanc, G. (1998). The Mediating Role of Corporate Image on 

Customers Retention Decisions: An Investigation in Financial Services. 

International Journal of Bank Marketing 16. 

Petrick, J. F. (2004). The Roles of Quality, Value and Satisfaction In Predicting 

Cruise Passengers Behavioral Intentions. Journal of Travel Research, 

42(4). 

Pramudyo, A. (2012). Jurnal Pengaruh Citra Merek Terhadap Loyalitas Melalui 

Kepuasan Sebagai Intervening. Jurnal, BMA. 

Priyatno, D. (2008). Paham Analisis Statistik Data Dengan SPSS Yogyakarta : 

Mediakom. 

Rizan, M., Saidani, B., Sari, Y. (2012). Pengaruh Brand Image dan Brand Trust 

Terhadap Brand Loyalty Teh Botol Sosro. Jurnal Riset Manajemen Sains 

Indonesia (JRMSI), Vol.3 No.1. 

Rizwan, M., Usman, A., Hussain, T., Shafiq, A., Rauf, S., Ayaz, Q. (2013). The 

Impact of the Perceived Quality, Customer Satisfaction, Brand Trust and 

Contextual Factors on Brand Loyalty. International Journal of Research in 

Commerce and Management, 4(3). 

Reichheld, F.F., Schefter, P. (2000). E-Loyalty. Harvard Business Review, Vol.78 

No. 4. 

Rangkuti, F. (2004). The Power of Brand. Jakarta: PT. Gramedia Pustaka Utama. 

Sugiyono. (2009). Metode Penelitian Pendidikan: Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

Soegoto, A.S. (2013). Persepsi Nilai dan Kepercayaan Terhadap Kepuasan dan 

Dampaknya Terhadap Loyalitas Konsumen. Jurnal EMBA, Vol 1 No.3. 

Schiffman & Kanuk. (2004). Perilaku Konsumen (edisi 7). Jakarta : Prentice Hall. 

Suliyanto. (2009). Metode Riset Bisnis. Yogyakarta: Andi. 

Sugiyono. (2012). Metode Penelitian Kombinasi (Mixed Methods). Bandung: 

Alfabeta. 

Sekaran, U. (2006). Metode Penelitian untuk Bisnis Buku 2 Edisi 4. Jakarta: 

Salemba Empat. 

Tjiptono, F. (2005). Pemasaran Jasa. Malang: Bayumedia Publising. 



 

89 

Universitas Kristen Maranatha 

Widarjono, A. (2013). Ekonometrika Pengantar dan Aplikasiny. Penerbit UPP 

STIM YKPN, Yogyakarta. 

Zeithaml, V. A. (1988). Consumer Perception of Price, Quality, and Value: a 

Means-end Model and Synthesis of Evidence, Journal of Marketing, 52. 

www.teorionline.files.wordpress.com/2010/03/tabel-r-productmoment-big-

sample.doc 

 

http://www.mysearch.com/web?mgct=ds&o=APN11808&q=tabel+korelasi+df+120

