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ABSTRACT 

In consumers marketing community, Customer Loyalty has been assumed as a 

crucial goal. Either academics or proffesionals have been afford trying to find some 

strong Customer Loyalty. There are many elements which can be used to perstrong 

Customer Loyalty as if: Perceived Value dan Customer Satisfaction. Thus, this 

research is trying to find the influence of Perceived Value on Customer Loyalty : 

Customer Satisfaction as a mediation factor. This research has been done in North  

Bandung using 100 HONDA motocycler respondences. We use gender and age as a 

research characteristic. Analysis method we’ve been used is line analysis method 

with SPSS version 12.00. Besides, the instruments of the research are adopted from 

Yang (2004). Based on the result of this research, Perceived Value has given the 

significant result on Customer Satisfaction; Perceived Value and Customer 

Satisfaction has given the significant result on Customer Loyalty; Perceived Value 

has given the significant result on Customer Loyalty through Customer Satisfaction 

mediation. But Customer satisfaction has the most huge influence on Customer 

Loyalty. 
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ABSTRAK 

Dalam komunitas pemasaran konsumen, Customer Loyalty telah dianggap sebagai 

suatu tujuan penting. Baik itu para akademis maupun professional berupaya untuk 

menemukan sejumlah Customer Loyalty yang kuat. Banyak elemen yang dapat 

digunakan untuk memperkuat Customer Loyalty yaitu: Perceived Value dan 

Customer Satisfaction. Oleh karena itu, penelitian ini bertujuan untuk meneliti 

pengaruh Perceived Value pada Customer Loyalty : Customer Satisfaction sebagai 

factor mediasi. Penelitian ini dilakukan di Bandung utara dengan menggunakan 100 

responden pengguna motor HONDA. Sedangkan karakteristik yang digunakan 

adalah jenis kelamin dan usia. Metode analisis yang digunakan adalah metode 

analisis jalur dengan alat bantu SPSS versi 12.00. Selain itu, instrumen penelitian 

diadopsi dari Yang (2004). Berdasarkan hasil penelitian, Perceived Value 

memberikan hasil yang signifikan pada Customer Satisfaction; Perceived Value dan 

Customer Satisfaction memberikan hasil yang signifikan pada Customer Loyalty; 

Perceived Value memberikan hasil yang signifikan pada Customer Loyalty melalui 

mediasi Customer Satisfaction. Akan tetapi Customer satisfaction memiliki pengaruh 

paling besar pada Customer Loyalty. 
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