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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh langsung dan tidak 

langsung Service Environment, Food Quality, dan Price pada Customer Loyalty dimediasi oleh 

Consumer Satisfaction pada restoran Sushi Tei Bandung. Sampel dari penelitian ini adalah 

konsumen Sushi Tei Bandung yang berdomisili di Bandung dan pernah melakukan pembelian di 

restoran Sushi Tei minimal 2 (dua kali pembelian). Data diperoleh dari kuesioner yang 

disebarkan kepada 200 (dua ratus) responden, dengan metode pengambilan sampel yang 

digunakan adalah Purposive Sampling. Analisis data yang digunakan yaitu Path Analysis, dan 

sebelumnya dilakukan uji instrumen dan uji data. Pengoperasian data digunakan dengan 

perangkat lunak SPSS. 

Hasil penghitungan menunjukkan bahwa Consumer Satisfaction dapat menjadi mediasi 

dan berpengaruh langsung bagi Service Environment pada Customer Loyalty. Berdasarkan hasil 

penghitungan  Consumer Satisfaction tidak dapat menjadi mediasi bagi Food Quality pada 

Customer Loyalty. Hasil penghitungan juga menunjukkan bahwa Consumer Satisfaction dapat 

menjadi mediasi dan berpengaruh secara tidak langsung bagi Price pada Customer Loyalty. 

 

Kata kunci : service environment, food quality, price, restoran, kepuasan pelanggan,  

loyalitas pelanggan 
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ABSTRACT 

 

This research’s purposes is to examine and analyze the direct and indirect influence of 

service environment, food quality, and price to customer loyalty with consumer satisfaction as 

mediation in Sushi Tei Bandung. The samples of this researchers are Sushi Tei Bandung 

Consumers who are domiciled in Bandung, and had made transaction in Sushi Tei’s Restaurant 

twice by minimum (had twice of transaction). The Data are taken through survey of 200 

respondents, by using purposive sampling as method. Data analysis which used is Path Analysis 

Method, and instrument and data testing are done before it. Data operation is used with SPSS 

software. 

The result of the calculation shows that consumer satisfaction could be a mediation and 

directly influence the service environment to customer loyalty. Based on the result of calculation, 

it shows that consumer satisfaction could not be a mediation and has no influence for food 

quality to customer loyalty. The result of the calculation shows that consumer satisfaction could 

be a mediation and indirectly influence the price to customer loyalty. 

 

Keywords : service environment, food quality, price, restaurant, consumer satisfaction, 

Customer loyalty 
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