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ABSTRACT 
 

 

Along with the rapid advancement of technology and the increasingly of modern era, 

people nowadays wants a place where they could recreation and play in one area 

without fear of rain or heat. Mall has been chosen by them because at there, they can 

find entertainment and recreation with their family. This study aimed to know the 

influence of shopping lifestyle and fashion involvement toward the impulse buying 

behavior in visitors of Paris Van Java Mall, Bandung. 

 

The analysis technique used multiple linear regression and the sample of 200 

respondents taken by Maranatha Christian University’s student who have been come 

to Paris Van Java Mall. Processing data using software SPSS version 17. 

 

The results showed influence between shopping lifestyle and fashion involvement 

toward impulse buying behavior, with a value sig of 0.000 ≤ 0.05 for lifestyle 

shopping and impulse buying behavior and 0.001 ≤ 0.05 for fashion involvement and 

impulse buying behavior. Analysis of the coefficient of determination indicates that 

the lifestyle and fashion shopping involvement has simultaneous influence on impulse 

buying behavior of 19% and 81% influenced by other factors that are not observed 

in this study, such as service quality, pre-decision stage and post-decision stage. 

 

Keywords: shopping lifestyle, fashion involvement, impulse buying behavior, mall, 

woman. 
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ABSTRAK 

 
 

Seiring dengan majunya teknologi dan jaman yang semakin modern, orang-orang 

menginginkan tempat dimana mereka bisa berekreasi dan bermain dalam satu area 

tanpa takut terkena hujan atau panas. Mall menjadi pilihan karena di mall mereka 

dapat menemukan hiburan dan berekreasi bersama keluarga. Penelitian ini bertujuan 

untuk mengetahui pengaruh shopping lifestyle dan fashion involvement terhadap 

impulse buying behavior pada pengunjung mall Paris Van Java Bandung. 

 

Teknik analisis yang digunakan adalah regresi linear berganda dan sampel yang 

diambil adalah mahasiswi Universitas Kristen Maranatha yang pernah berkunjung ke 

mall Paris Van Java sebanyak 200 responden. Pengolahan data menggunakan 

perangkat lunak SPSS versi 17. 

 

Hasil penelitian menunjukkan bahwa terdapat pengaruh antara shopping lifestyle dan 

fashion involvement terhadap impulse buying behavior pengunjung mall Paris Van 

Java, dengan nilai sig sebesar 0,000 ≤ 0,05 untuk shopping lifestyle dan impulse 

buying behavior dan 0,001 ≤ 0,05 untuk fashion involvement terhadap impulse 

buying behavior. Analisis koefisien determinasi menunjukkan bahwa shopping 

lifestyle dan fashion involvement memiliki pengaruh simultan  terhadap impulse 

buying behavior sebesar 19% dan 81% dipengaruhi oleh faktor lain yang tidak 

diamati dalam penelitian ini, seperti kualitas pelayanan, pre-decision stage dan post-

decision stage. 

 

Kata kunci: shopping lifestyle, fashion involvement, impulse buying behavior, mall, 

wanita. 
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