ABSTRACT

Customer Satisfaction Research Effect of Brand Loyalty at Levi's Strauss n Co., in view
of the existence of an influence customer satisfaction with Levi's brand in Bandung.
Levi's is the first brand in the category of jeans that makes a new trend in fashion world.
Bandung is a city of fashion, so that authors interested in studying the phenomenon
tersebut.Hasil mengungkapakan that consumer satisfaction research in Levi's jeans that
tend to get a good rating. Consumer satisfaction is measured via Expectation,
Performance, Comprasion, Confirmation / disconfirmation, discrepancies and the results
of brand loyalty is measured through Satisfaction, habitual responses, Switching cost,
Liking of the brand, Commitment. some attribute still has a high valuation variation, and
there is a significant positive effect relationship between consumer satisfaction with
brand loyalty, with such research results support the theoretical concept of brand loyalty.
Results from a study of 220 respondents indicated that customer satisfaction has a
positive effect Levi's brand loyalty in Bandung. This can be seen from the results of
research showing that affect consumer satisfaction by 0.21% (21%) and the rest
influenced by other factors
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ABSTRAK

Penelitian Pengaruh Kepuasan Konsumen terhadap Kesetiaan Merek pada Levi’s Strauss
n Co, di lihat dari adanya suatu pengaruh kepuasan konsumen terhadap merek levi’s di
Bandung. Levi’s merupakan suatu merek pertama dalam kategori jeans yang menjadikan
suatu trend baru dalam dunia fashion. Bandung merupakan kota fashion, sehingga
penulis tertarik untuk meneliti fenomena tersebut.Hasil penelitian mengungkapakan
bahwa kepuasan konsumen di Levi’s jeans mendapat penilaian yang cenderung baik.
kepuasan konsumen diukur melalui Expectation, Performance, Comprasion,
Confirmation/disconfirmation, Discrepancy dan hasil kesetiaan merek diukur melalui
Satisfaction, Habitual respon, Switching cost, Liking of the brand, Commitment.
beberapa atribut masih mempunyai variasi penilaian yang tinggi, dan terdapat hubungan
pengaruh positif yang signifikan antara kepuasan konsumen dengan kesetiaan
merek,dengan demikian hasil penelitian mendukung konsep teori tentang kesetiaan
merek. Hasil dari penelitian terhadap 220 responden menunjukkan bahwa kepuasan
konsumen berpengaruh secara positif terhadap kesetiaan merek Levi’s di Bandung. Hal
ini dapat dilihat dari hasil penelitian yang menunjukkan bahwa kepuasan konsumen
berpengaruh sebesar 0.21% (21%) dan sisanya dipengaruhi oleh faktor lain
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