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Abstract 

 

Many options not facilitate a person to determine his choice, but make a 

person more difficult to determine the right choice for him, Dewi (2012). 

Therefore, each individual must be able to pick and choose the first option that 

many dahulau where piositif and negative impacts of the options. The purpose of 

this study was to examine and analyze the influence of Academic Entitlement, 

Reference Group, and Personal atittude on Brand Choice Education. Variables 

used (X1) Academic Entitlement, (X2) Reference Group, (X3) Personal Attitude, 

and variables (Y1) Education Brand Choice. This research was conducted at the 

Department of Management Faculty of Economics, University of Maranatha 

Bandung. The sampling technique used purposive sampling, while for the data 

collection tool, the authors used a questionnaire with descriptive method. To 

process the data obtained and make conclusions of research, the authors used 

multiple regression analysis. From the results of statistical tests and desksriptif, 

stating that the Academic Entitlement, Reference Group, and Personal Attitude 

stimulatory effect of 31.2% on Brand Choice Education. 

 

Keyword: Academic Entitlement, Reference Group, Personal Atittude, Education 

Brand Choice. 
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ABSTRAK 

 

 

Banyak pilihan bukan mempermudah seseorang untuk menentukan 

pilihannya, melainkan membuat seseorang semakin sulit dalam menentukan 

pilihan yang tepat untuk dirinya, Dewi (2012). Oleh karena itu setiap individu 

harus mampu memilah dan memilih terlebih dahulau mana pilihan yang banyak 

memberikan dampak piositif dan negatif bagi pilihannya. Tujuan penelitian ini 

adalah untuk menguji dan menganalisis pengaruh Academic Entitlement, 

Reference Group, dan Personal Atittude terhadap Education Brand Choice. 

Variabel yang digunakan (X1) Academic Entitlement, (X2) Reference Group, 

(X3) Personal Attitude,  dan variabel (Y1) Education Brand Choice. Penelitian ini 

dilakukan pada Jurusan Manajemen Fakultas Ekonomi Universitas Kristen 

Maranatha bandung. Teknik pengambilan sampel menggunakan purposive 

sampling, sedangkan untuk alat pengumpulan data, penulis menggunakan 

kuesioner dengan metode deskriptif. Untuk mengolah data yang diperoleh dan 

membuat kesimpulan penelitian, penulis menggunakan analisis regresi berganda. 

Dari hasil uji statistik dan desksriptif, menyatakan bahwa Academic Entitlement, 

Reference group, dan Personal Attitude berpengaruh secara stimultan sebesar 

31.2% terhadap Education Brand Choice. 

 

Kata kunci: Academic Entitlement, Reference Group, Personal Atittude, 

Education Brand Choice. 
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