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ABSTRAK 
 
 

Dyah, 2009, Pengaruh Pelaksanaan Bauran Pemasaran Jasa Tambahan (The 
Expanded Marketing Mix Service) Terhadap Load Factor Travel X – Trans 
Jakarta – Bandung, di bawah bimbingan Dr. Ir. Surachman Surjaatmadja, 
MM.   

  
Dari hasil penelitian diketahui besarnya korelasi pearson antara bauran pemasaran 
jasa tambahan (The Expanded Marketing Mix Service) dengan Load Factor 
adalah 0,755 kemudian didapat besaran koefisien determinasi sebesar 76.03% 
untuk People, 39.5641% untuk Physical Evidence, dan 52.41% untuk Process. 
Bauran pemasaran jasa tambahan ditinjau dari tiga aspek, yaitu : People (Orang), 
Physical Evidence (Bukti Fisik/lingkungan fisik), Process (Proses). Metode 
penelitian yang digunakan penulis adalah metode deskriptif verifikatif. Tipe 
penelitian ini adalah deskriptif verifikatif. Unit analisis (Unit of Analysis) 
penelitian ini adalah individu yaitu para penumpang travel X – Trans jurusan 
Jakarta – Bandung. Dilihat dari waktu pengumpulan datanya (Time Horizon) 
penelitian ini bersifat cross section. 
 
 
 
Kata kunci : Bauran Pemasaran Jasa Tambahan (The Expanded Marketing 
Mix Service), Load Factor. 
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ABSTRACT 
 
 

Dyah, 2009, The Effect on Application of The Marketing Mix Added Services 
(The Expanded Marketing Mix Service) to The Load Factor Surjaatmadja, 
MM.   
 
Based on the observation, identified that Pearson Correlation number between the 
marketing mix for added services (The Expanded Marketing Mix Service) by load 
factor is 0,755 then obtained that Determination Coefficient number is, 76.03% 
for People, 39.5641% for Physical Evidence, and 52.41% for Process. 
The marketing mix for added services is noticed by 3 (three) aspect, such as : 
People, Physical Evidence, Process. Observation method that been employed by 
writer are descriptive and verificative. These kinds of observation are description 
verification type of observation. The unit of analysis on this observation is 
individual, comprise of consumer X – Trans Jakarta – Bandung Travel. Based on 
the time collecting data (Time Horizon) this observation is typically cross-section.  
 
 
 
Key words : The Marketing Mix for Added Services (The Expanded 
Marketing Mix Service), Load Factor. 
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