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ABSTRAC

Willy., 2007 the influence of advertising on news paper to sales volume at PT.Supra Usadhatama, under
the supervision of Dr. ir.Surachman Surjaatmadja, MM.

The advertising act of PT. Supra Usadhatama on news paper evaluated from four aspects, namely
Advertisement title, advertisement Body, the promise offer, and logo. It is known from the research that
the amounts of Pearson’s correlation between the newspaper advertising implementations to sales volume
before are 0.601. The determination coefficient momentum is 36.12% which means that the influences
from news paper advertising to sales volume up to 36.12% and the remaining 63.88% are influence by
other variables. The research methods used in the writing of this thesis are descriptive and verificative
method, whereas, the types of this research are correlation and causalities. The analysis unit for this
research is individual unit, which are the retailer from PT. Supra Usadhatama. PT. Supra Usadha tama is
a leading formation plant and sole distributor of free market drugs, health supplement and vitamins
manufacturer located at Badak Singa no 25 street Bandung. To be able to win the competition as well as
winning the market, the marketing activity is really needed. One of which is the implementation of the
advertising of the news paper. Advertising is communication activities from the advertiser to peoples
which have purpose to deliver massages, information, and to attract people.

Key words: the implementation of advertising on newspaper, research method the influence of advertising
on newspaper implementation to sales volume.

Verification

Create PDF with GO2PDF for free, if you wish to remove this line, click here to buy Virtual PDF Printer

http://www.go2pdf.com


ii

ABSTRAK

Willy.,2007,pengaruh periklanan di surat kabar terhadap volume penjualan di PT. Supra
Usadhatama, dibawah bimbingan Dr.Ir. Surachman Surjaatmadja,MM.

Periklanan di surat kabar yang dilakukan oleh PT. Supra Usdahatama terdapat empat unsure
pokok,yaitu: judul iklan, tubuh iklan, penawaran dan logo. Dari penelitian diketahui besarnya korelasi
pearson anatara periklan di surat kabar denagn pendapatan adalah 0,601. Kemudian didapat besaran
koefisien determinasi sebesar 36.12 %, yang berarti pengaruh periklan disurat kabar terhadap volume
penjualan sebesar 36.12%, dan sisanya sebesar 63.88% berarti bahwa volume penjualan dipengaruhi oleh
variable-variable lain. Metode penelitian yang digunakan dalam penulisan ini adalah metode Deskriptif
dan verifikatif, tipe penelitian ini adalah tipe penelitian korelaisional dan kausalitas. Unit analisis
penelitian ini adalah individual, yaitu para retailer produk Hemaviton Energy Drink. Hemaviton Energy
Drink merupakan suplemen minuman kesehatan yang didistribusikan oleh PT. Supra Usadhatama yang
bergerak di bidang usaha penyedian obat obatan bebas juga suplemen serta multivitamin yang berada di
Jl. Badak Singa No. 25 Bandung. Untuk dapat memenangkan persaingan dan memperoleh pasar, maka
diperlukan kegiatan pemasaran, yang salah satu diantaranya yaitu pelaksanaan periklanan di surat kabar.
Periklanan merupakan kegiatan komunikasi dari pengiklan kepada masyarakat yang tujuannya untuk
menyampaikan pesan,informasi dan menarik minat masyarakat.

Kata kunci: Pelaksanan periklannan di surat kabar, Metode penelitian, Volume penjualan, Pengaruh
perikalan di surat kabar terhadap volume penjualan.
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