
Universitas Kristen Maranatha

  

128 

 

DAFTAR PUSAKA 

Kotler, Philip. 2000. Manajemen Pemasaran Edisi Milenium, jilid 2. Jakarta :  

    Prenhallindo. 

 

Kotler, Philip. 2002. Manajemen Pemasaran Edisi Milenium, jilid 2. Jakarta :  

    Prenhallindo. 

 

Kotler, Philip. 2005. Manajemen Pemasaran Edisi Milenium, jilid 2. Jakarta :  

    Prenhallindo. 

 

Kotler, Amstrong. 2001. Prinsip-prinsip Pemasaran, edisi ke-8, Terjemahan 

 Damos Sihombing, MBA. Jakarta : Erlangga 

 

Moh. Nazir Ph.D. 1998. Metode Penelitian, Jakarta : Ghalia Indonesia. 

 

Assael, Henry. 2001. Consumer Behavior and Marketing Action, 6th edition. 

 Thomson Learning. 

 

Mowen, John C, and Michael Minor. 2002. Perilaku Konsumen, edisi Bahasa 

 Indonesia, terjemahan Lina Salim. 

 

Burnett. John, J. 1993. Promotion Management, Boston : Houghton Mifflin. 

 

Hasan, Iqbal. 2003. Pokok-pokok Materi Statistik 2. Jakarta : Bumi Aksara. 

 



Universitas Kristen Maranatha

  

129 

 

Hair, J.F., Anderson, R.E., Tatham, R.L., and Black W.C. 1998. Multivariate Data  

 Data Analysis, 5th ed. Upper Saddle River. New Jersey : Prentice Hall. 

 

Etzel, Michael J., Bruce J. Walker, and William J. Stanton. 2001. Marketing. New York: 

 McGraw-Hill Companies, inc. 

 

Peter and Olson. 2005. Consumer Behavior And Marketing Strategy, 7th ed. New York :  

 McGraw-Hill Irwin. 

 

Sekaran, Umar. 2003. Research Method for Bussiness A Skill – Building Approach, 4th  

 ed. New York : John Wiley and Sons, Inc. 

 

Singarimbun, Masri dan Sofian Effendi. 1989. Metode Penelitian Survei, Jakarta : 

 LP3ES. 

 

Shimp, A. Terence. 2003. Periklanan Promosi. Jakarta : Erlangga. 

 

Stanley, Richard, E. 1982. Promotion : Advertising, Publicity, Personal Selling, Sales  

 Promotion. New Jersey : Prentice Hall, inc. 

 

Stanton, Etzel, and Walker. 2001. “Marketing” 12th edition. McGraw-Hill, New York. 

 

Sugiyono. 2004. Metode Penelitian Bisnis. Bandung : Alfabeta. 

 

Tjiptono, Fandy. 1995. Strategi Pemasaran. Jogjakarta : Andi. 



Universitas Kristen Maranatha

  

130 

 

 

Tjiptono, Chandra, Diana. 2004. Marketing Scale. Jogjakarta : Andi. 

 

Twedt, Warren. 1969. How to Plan New Products, Improve Old Ones, and Create Better 

 Advertising, Journal of Marketing. 

 

www.google.com 

http://www.unilever.co.id/ourbrands/personalcare/clear.asp 

 

 

 




