ABSTRAK

Bagi perusahaan, Brand Characteristic dan company Characteristic memiliki manfaat
yang saling berkaitan dengan kepercayaan merek meliputi diramalkan, mempunyai
reputasi, dan kompeten. Dengan ini penelitian adalah merek handphone Sony ericsson .
Sampel yang digunakan adalah orang-orang yang menggunakan handphone Sony
Ericsson dan tidak berganti ke merek lain. Metode analisis data yang digunakan adalah
metode regresi berganda dengan bantuan program SPSS versi 11.5 . Instrumen penelitian
ini merupakan adopsi dari penelitian (Riana, 2008). Berdasarkan hasil pengujian
hipotesis, menunjukkan brand characteristic dan company characteristic berpengaruh
pada brand loyalty sebesarar 30.4% sedangkan consumer-brand characteristic tidak
berpengaruh pada brand loyalty.

Kata Kunci : Brand Loyalty, Brand Characteristic, Company Characteristic, dan
Consumer-Brand Characteristic.
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ABSTRACT

For the company, brand characteristic and company characteristic has relation between
benefit with brand image include prediction, reputation, and competent. This research
using Handphone Sony Ericsson as the sample and not change to other brand. Double
regression method with help by SPSS version 11.5 program is the data analysis method
that in use. Instrument of this research constitute adopted from Riana’s research (2008).
Based on the test of this thesis, indicated brand characteristic and company characteristic
has effect to brand loyalty 30.4% meanwhile consumer-brand characteristic didn’t has
effect to brand loyalty.

Keywords : Brand Loyalty, Brand Characteristic, Company Characteristic, and
Consumer- Brand Characteristic.
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