DAFTAR PUSTAKA

Azy. B.2008. Theory,Reasearch,Application. Psychological Aspect of Cyberspace

Buttner, B. O. & Goritz, A. S. (2008). Perceived Trustworthiness of Online Shops.
Journal of Consumer Behavior. Germany: John Wiley & Sons Ltd.

Colquitt, J.A., Scott, B.A. & LePine, J.A. (2007). Trust, trustworthiness, and trust
propensity: A meta-analytic test of their unique relationships with risk taking
and job performance. Journal of applied psychology. 92 (4), 909-927.

Diah, Meilanasari.2011. Analisis Deskriptif Trust Propensity Dan Perceived
Trustworthiness Pada Konsumen Online Store Di Kalangan Mahasiswa.
Skripsi. Surabaya:Fakultas Psikologi Universitas Diponegoro.

Wiedenfels.G.2008. An Analysis Of Trust Drivers, the Relevance for Purchase
Intentions, and the Moderating Effect of Product or Service Qualities. Trust of
Potential Buyer in New Entrepreneurial Ventures.

Nazir, M. (2003). Metode Penelitian. Jakarta : Ghalia Indonesia

XV Universitas Kristen Maranatha



DAFTAR RUJUKAN

Cheung,Lee. 1999. An Integratif Model Of Consumer Trust In Internet Shopping.
The Wall Street Journal Interactive . (Online).
(http://www.google.co.id/#hl=id&biw=1229&bih=483&q=consumer+behavio
ur+consept+pada+Ecommerce&ag=0&aqi=&aql=&0q=&fp=426d6567f25aef
eb, diakses 15 September 2011)

Christy,Matheww. Trust in Internet Shopping: A Proposed Model and Measurement
Instrument. Department of Information Systems, City University of Hong
Kong.(Online).(http://www.google.co.idpaws.kettering.edu/~aborcher/article
s/138.PDEF. diakses 15 september 2011)

Gendis Tunjungsari, Harlina Nurtjahjanti, Imam Setyawan. Correlation between
perception of fashion product quality and purchasing intention via website on
the students of psychology faculty, diponegoro university (Studies on female
student who have never bought fashion products via website)
(http://eprints.undip.ac.id/24656/1/jurnal_Gendisl1.pdf diakses 20 februari
2011)

Kerianne Marshall. 2009. Online Product Presentation and Perceived
Trustworthiness: The Moderating Role of Gender. The thesis. Oregon State
University.(Online).(www.google.co.idir.library.oregonstate.edu/.../MarshallKer
ianne, diakses 15 september 2011)

Matthias,Axel,Eike,Liudmila,Stefani, Jan Marco. 2010.
Towards a Formative Measurement Model for Trust (Online).(domino.fov.uni-
mb.si/...nsf/.../05_Sollner.pdf, diakses 15 September 2011)

Mayer,Davis,Schoorman.1995. Figure Proposed Model Trust.
Overzicht Modellen,715 (Online) (www. Google.com, diakses 15
september2011)

Nielsen Global Online Consumer Survey. (2009) Diakses pada tanggal 30 februari
2011 dari http://sg.nielsen.com/site/20090724.htm

Pengguna Internet di Indonesia Meningkat. Diakses tanggal 30 Oktober
2009. www.antaranews.com

XVi Universitas Kristen Maranatha


http://www.google.co.id/#hl=id&biw=1229&bih=483&q=consumer+behaviour+consept+pada+Ecommerce&aq=o&aqi=&aql=&oq=&fp=426d6567f25aefeb
http://www.google.co.id/#hl=id&biw=1229&bih=483&q=consumer+behaviour+consept+pada+Ecommerce&aq=o&aqi=&aql=&oq=&fp=426d6567f25aefeb
http://www.google.co.id/#hl=id&biw=1229&bih=483&q=consumer+behaviour+consept+pada+Ecommerce&aq=o&aqi=&aql=&oq=&fp=426d6567f25aefeb
http://www.google.co.idpaws.kettering.edu/~aborcher/articles/138.PDF
http://www.google.co.idpaws.kettering.edu/~aborcher/articles/138.PDF
http://eprints.undip.ac.id/24656/1/jurnal_Gendis1.pdf%20diakses%2020%20februari%202011
http://eprints.undip.ac.id/24656/1/jurnal_Gendis1.pdf%20diakses%2020%20februari%202011
http://www.google.co.idir.library.oregonstate.edu/.../MarshallKerianne
http://www.google.co.idir.library.oregonstate.edu/.../MarshallKerianne
http://sg.nielsen.com/site/20090724.htm
http://www.antaranews.com/

Pakar bisnis online.(2010). Bisnis Online di Indonesia sangat Prospektif. Diakses
pada tanggal 20 September 2010 dari
http://pakarbisnisonline.blogspot.com/2010/07/bisnis-online-di-
indonesiasangat.html

Shahriar Akter, John D’ Ambra, and Pradeep Ray.2003. Trustworthiness in mHealth
Information Services:An Assessment of a Hierarchical Model with Mediating
and Moderating Effects Using Partial Least Squares (PLS).(Online)
(http://onlinelibrary.wiley.com/doi/10.1002/asi.21442/full, diakses 15
september 2011)

Wijaya, Agoeng. 2008. Belanja Via Internet Meningkat.
www.tempo.co.id/. Diakses tanggal 30 Oktober 2009.

Xvii Universitas Kristen Maranatha


http://pakarbisnisonline.blogspot.com/2010/07/bisnis-online-di-indonesiasangat.html
http://pakarbisnisonline.blogspot.com/2010/07/bisnis-online-di-indonesiasangat.html
http://onlinelibrary.wiley.com/doi/10.1002/asi.21442/full

