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ABSTRACT 

The purpose of this research is to test and analyze the connected assessment of 
consumer ethics (Actively Benefiting, Passively Benefiting, Deceptive Legal  
Practices dan No Harm/Indirect Harm) with consumer attitude. This research 
conduted at Maranatha Christian University Bandung, the individual characteristic 
which is use women at specialy at age Baby Busters (20 arrived 32 year). Analysis 
method use is statistical methods is pearson correlation method with SPSS version 
12.5. This research instrument is adopted from Vitell & Muncy (1992). Based on the 
result, conclude that the nothing connected between Passively Benefiting, Deceptive 
Legal Practices and No Harm/Indirect Harm with attitude consumer. 

 
Keywords : Attitude Consumer, Assessment of Consumer Ethics Actively Benefiting,  
                    Passively Benefiting, Deceptive Legal Practices and No Harm /  
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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis hubungan penilaian 
etika konsumen (Actively Benefiting, Passively Benefiting, Deceptive Legal  Practices 
dan No Harm/Indirect Harm) dengan sikap konsumen. Penelitian ini dilakukan di 
Universitas Kristen Maranatha Bandung, karakteristik yang digunakan adalah wanita 
khususnya pada usia Baby Busters (20 tahun sampai 32 tahun). Metode analisis yang 
digunakan adalah metode korelasi pearson dengan menggunakan SPSS 12.5. Instrument 
penelitian diadopsi dari Vitell and Muncy (1992). Berdasasrkan hasil pengujian 
hipotesis menunjukkan bahwa tidak ada hubungan antara Passively Benefiting, 
Deceptive  Legal  Practices dan No Harm /Indirect Harm dengan sikap konsumen. 

 
Kata kunci : Sikap Konsumen, Penilaian Etika Konsumen Actively Benefiting,  
                    Passively Benefiting, Deceptive  Legal  Practices dan No Harm /  
                    Indirect Harm. 
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